Working responsibly

Ensuring we make
a positive impact

Working responsibly is central to our purpose
and strategy. Our purpose is driven by our
commitment to doing the right thing, measuring
and reporting transparently and always acting

with integrity.

Our ESG strategy focuses on

the materialissues thathave

the greatestimpactonour
business whilst considering the
expectations of our stakeholders.
We alsorecognise that our
activities, and the way in which
we carry themout,impact well
beyond our financial performance
and so our ESG strategy considers
theimpactour decisions have
more widely onthe environment,
our people and society. Our

many ESG initiatives are focused
onensuring we do business
responsibly and, as the UK's
largest automotive platform,
thatwe play ourroleincreating
amore accessible, equitable

and sustainable future. Our ESG
strategy supports this purpose
overthelongterm.

Our trusted brand has been built
over more than40yearsand we
remain committed to being the
best place to find, buy and sell
vehiclesinthe UKon aplatform
thatenables data-drivendigital
retailing for our customers.

Inarapidly changing world, we
know that we will only succeed
asabusinessif we use our
technology, expertise and data
tohelp solve the challenges our
customers, our consumers and
ourindustries face. Thisinvolves
ensuring platformresilience
whilst remaining innovative and
changing how the UK shops for
vehicles by providing the best
online buying experience and
supporting all our retailers to do
more of the sales process online.

During the year we have continued
toensure thatESGisembeddedin
ourbusiness strategy. We use our
culturalKPlIs (see page 24) to help
us monitor and measure progress
and thisyear, we also undertook
afullrefresh of our materiality
assessment to consider what
ESGissues matter most to our
stakeholders and theimpact

of these on our business.
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Our ESG strategy is underpinned by
our purpose, Driving Change Together.
Responsibly.

We can play a positive role in making a difference

to our people, our communities, the industries we

operate in and the wider environment to create a
more accessible, equitable and sustainable future.

Our ESG

strategy
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Working responsibly continued
it 1 1 This year, we made meaningful progress across our
WO r kl n g re S p O n S I b ly to d rlve Environmental, Social and Governance (‘ESG’) priorities.
: . From reducing our carbon footprint to advancing diversity
SUStO I nO ble ESG |m pOCt and strengthening ethical governance, our actions reflect O 2 - 72
a deep commitment to responsible growth.
02 Ataglance

ENVIRONMENTAL SOCIAL GOVERNANCE 03 Highlights of the year

Digitalinclusion fund . 04 Charr
in partnership with N | ST air's statement

Forever Manchester 05 CEQ’s statement

Cyber Security
Lolunch of our Tev]\c/ Framework 08 Market overview
volunteering platrorm This framework helps
‘Matchable’

usidentify areas for 12 How we create value
improvementand seta

target state, complementing

i . 13 Strategic progress
<>OURPEOPLE&COMMUNITIESP51> ourexisting business and gicprog
cyber security operations

‘| 4 E 18 Section172(1) statement
I ENVIRONMENTAL 22 Key performonceindicotors
tonnes carbon

removals purchased Digitaland tech sector Automotive sectorimpact 25 Non-financialand
Carbon Literacy toolkit sustainability

launchedincollaboration SOCIAL . .
with Manchester 31 1 1 information statement
Digitaland The Carbon yeO rS

™ GOVERNANCE Literacy Project . . 26 Financialreview
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Working responsibly continued

Governance
of our ESG

Driving Change Together.

02 -72

Responsibly
StrOtegy 02 Ataglance
AUTO TRADER GROUP PLC BOARD R e ] ]
. | svroTmaderorovp piososre 03 Highiightsof the vea
We have established our Corporate 2 Ighlig year

Responsibility Committee to sit
alongside our Audit, Remuneration

04 Chair's statement

and Nomination Committees. CORPORATE . 05 CEO's statement

REMUNERATION
RESPONSIBILITY COMMITTEE

COMMITTEE

W AUDIT NOMINATION
COMMITTEE COMMITTEE

. . A COMMITTEE
Whilst ESG-related topics are coveredinall

Committees, the Corporate Responsibility

- Externalauditors 08 Market overview

- Internalauditors
- Otherexternal
assurance

Committeeis aformal Committee of the Board
with the overarching goal of guiding and

12 How we create value

overseeing our corporate responsibility SUBSIDIARY BOARDS

initiatives and sustainability targets. The BOARD 13 Strategic progress
Committee plays acrucialrolein overseeing ENGAGEMENT
the progress towards fulfilling our ESG strategy GUILD f

18 Section172(1) statement

AUTO TRADER LEADERSHIP TEAM & SENIOR LEADERS

and ensuring that our targets and goals remain
ambitious andrealistic. Responsibility for putting

our ESG strategy into action spans across

. n : T 22 Key performance indicators
the business through specific functions and . .

through our individual guilds and networks,
which are empowered to drive change within
the organisation.

25 Non-financial and
sustainability
information statement

SECOND LINE FORUMS EMPLOYEE GUILDS
AND COMMITTEES SECOND LINEFUNCTIONS ENVIRONMENTAL STRATEGY & NETWORKS

« Riskmanagement Riskmanagement « Environmental Strategy + CareerKickstart Network

- Internalcontrol

« FCAcompliance

- GDPRcompliance

« Legalteam

- Procurement

- Cybersecurityteam

- Disasterrecovery steering

+ Internalcontrol

+ FCAcompliance

+ GDPRcompliance
+ Legalteam

- Procurement

+ Cybersecurity team

<> HOW WE MANAGE RISK P62> ( > GOVERNANCE OVERVIEW P74 >
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working group
+ Sustainability Network

« Parents’ Network

+ Ethnicity Network

- LGBT+Network

- Disability & Neurodiversity

Network

« Make aDifference Guild
+ Women's Network

+ Wellbeing Guild

+ SocialMobility Network

< > REPORT OF THE CORPORATE RESPONSIBILITY COMMITTEE P92 >
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Working responsibly continued

STRATEGIC REPORT

Revising our materiality assessment

MATERIALITY APPROACH TOESG

Inorder toremain successfulinthe long term,an
understanding of our most material ESG topics
isessentialtoinform company strategy, targets
andreporting. Whenwe initiallyimplemented
our materiality assessmentin 2022, we agreed
torefreshitinfull every threeyears,and
therefore this year we undertook this exercise
toensure thatthe focus of our ESG strategy
remains aligned toissues that our stakeholders
deemmostimportant. We have taken a financial
materiality approach to our assessment,
considering the factors which may generate risks
oropportunities thathave asignificantinfluence
on future cash flows.

We identified 19 ESG factors of material
importance to our business and assessed
eachareaq, takinginto considerationrisks,
opportunities and potential financialimpact
onthe Group's cash flow before any mitigating
actions. To helpinform our assessment, we
sought feedback from our stakeholder groups
onwhich ESG factors they consider most
important with regards to Auto Trader.

The assessment thisyearidentified driving trust
and transparency; digitalinfrastructure and
cybersecurity; data privacy, ethics, integrity
and business conduct; customer satisfaction;
and compliance with legislation, regulation and
codes of practice as matters considered to be
of highimportance to both our stakeholders and
Auto Trader. In addition, diversity and inclusion;
workplace culture and employee engagement;
and health, safety and wellbeing were factors
with higherimportance to the Group.

High

Importance to our stakeholders

Moderate

Moderate

Want to know how we define each
materialissue? Head online:

1e)
0

Importance to the business

o ©
e.}?@

o
®

CQ plc.outotrader.co.uk/esg>

STEPS INOUR MATERIALITY ASSESSMENT

Identify alonglist of
sustainability topics and
categorise theminto E,Sand
G - definewhatthese mean
to Auto Trader

High

GOVERNANCE

OUR MATERIAL ESG ISSUES

THE ENVIRONMENT

o Reducing our environmentalimpact
o Biodiversity

OURPEOPLE & COMMUNITIES

© customersatisfaction

o Driving trustand transparency

© Diversity andinclusion

© communityimpact

° Human rights and labour practicesin our supply chain
© Investmentintalent

© Health, safety and wellbeing

@ Workplace culture and employee engagement

o Government affairs and lobbying

OUR GOVERNANCE & COMPLIANCE

@ Artificialintelligencein the digitalworkplace

@ Artificialintelligencein products

@ Doataprivacy

@ Digitalinfrastructure and cyber security

@ Ethics, integrity and business conduct

0 Compliance with legislation, regulations and codes of practice
@ Corporate governance

@ Riskmanagement

(2)

Consideration of risks and
opportunities and potential

financialimpact (high,
medium, low) specific to
Auto Trader
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©

Engageinternaland
externalstakeholders
- gauge opinions on
issues amongstkey
stakeholder groups
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G

Produce a materiality
matrixand sense check this
against our purpose and
strategy toensure we are
focusedontherightareas

Review the results of steps
two and three to determine
theissues of importance
for our business and our
stakeholders
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Working responsibly continued

STRATEGIC REPORT GOVERNANCE FINANCIAL STATEMENTS
AMBITION ACTION ' ACCOUNTABILITY

E
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=

The environment

Our Climate Transition Plan -
a strategic roadmap to a
sustainable future.

Developing a climate resilient
strategy aligned to the UK’s
ambitious environmental targets
and which aims to minimise future
risks, capture opportunities and
protect our business from the
impact of climate change.

SUPPORTING THE UN SDGS MOST RELEVANT
TO OUR STRATEGY

We are pleased to publish our first Climate
Transition Plan (‘CTP’). Its aimis to outline our role
inthe transition to a net zero economy. We will
review our transition plan atleastevery three
yearsinline with the TPT recommendations,
and provide updates on our progress onan
annual basis.

OURSTRATEGIC
AMBITION

Transitioning
ouroperations
tonetzero

The UK has setitself ambitious targets to cut
greenhouse gas (‘GHG') emissions to net zero
by 2050. As aresponsible business Auto Trader
has arole toplayinreaching thisgoal. We are
committed toreachingnetzeroinourown
operations by 2040 - we recognise, however,
thatwe have asmallcarbon footprint, so we

focus equally on areas outside of our emissions
measure, including the industry and the cars
listed onour platform. We can help drive change
by using our capabilities and voice to contribute
to an economy-wide transition, supporting

the UK Government and the automotive and
technology industries.

OUR CLIMATE TRANSITION PLAN AT A GLANCE

OURNET ZERO TARGETS PARTNERING WITH OUR INDUSTRIES SUPPORTING OUR CONSUMERS

ACTION:
OURIMPLEMENTATION @
STRATEGY

ACTION:
OURENGAGEMENT
STRATEGY

ACCOUNTABILITY:
GOVERNANCE,
METRICS AND TARGETS

Our operations
and supply chain

Employees Suppliers

Strong
governance

33

community engagement

Government Industry

and peers

Science based
targets
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Transitioning Inform public Supporting Adaptour Increase
our supply chain policy and industry marketplace to information,
tonetzero regulation transformation make it easier coverage and
tonetzero forconsumers exposure of EVs
tosearchforEVs
UUD”
Our data and Our content,

product and services

Customers Consumers

Regular monitoring
and reporting
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Working responsibly continued AMBITION 1 ACTION | ACCOUNTABILITY

TAKING A STRATEGIC AND industries. We need to continue to impact. We use our breadth of expertise,
o, e ROUNDED APPROACH develop and adapt our business strategy dataand marketinsightto accelerate the O 2 — 7 2
Amb|t|0n Our strategy is ‘Putting the brakes toincorporate climateresilience. Reducing transitionto low carbon transport. Another
on carbon’, not only across our own theimpactour business hasonthe key partis sharing ourdata andinsights
Our strctegic ambitionis operations and supply chain, but also environmentisembeddedinto our wider with Government to help inform public
L . by using our capabilities and voice to business strategy of acting responsibly policy and regulation to support the mass 02 Ataglance
to mlmmlse ourimpacton influence the automotive and technology and we are committed to being anet zero adoption of electricvehicles.
the enV|.r0nment, thereby industries to support others in the business by 2040. Failure to deliver on our environmental 03 Highlights of the year
protectmg our business BremeNden o eIt e e e I As wellasreducing our own emissions, commitments could negatively impact our
from the impact of As the world transitions to alow carbon our strategy also focuses onraising brand as aresponsible business or result 04 Chair's statement
climate Change. economy, regulatory change and changes environmental awareness with both our inregulatory sanctions.
inconsumer behaviour willhave animpact customers and consumers, encouraging
onthe automotive and technology them toreduce their own environmental 05 CEO’s statement

08 Market overview

12 How we create value

By 2030 ‘ By 2040
\

‘ (from 2023 base year) (from 2023 base year) ‘ 13 Strategic progress

18 Section172(1) statement

50 % 46 . 2 % 9 O % 22 Key performance indicators

reductionin reductionin reductionin all emissions 25 Non-financial and
emissions we control emissions we influence (Scope1, Scope 2 sustainability
(Scopeland Scope 2) (Scope 3) & Scope 3) — information statement

26 Financialreview

29 Working responsibly

NET ZERO

As defined by the SBTi: Reduce emissions by at least 90% to reach net zero. Then, any

62 How we manage risk

remaining emissions (usually no greater than 10% of base year emissions) must be =" 65 Principalrisks
neutralised through carbon removals. Our 2040 targets to reduce all emissions by 90% ~ -, and uncertainties

have been fully validated by the SBTi.
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AMBITION 4 ACTION Y

Working responsibly continued ACCOUNTABILITY w

Putting
the brakes
on carbon

02 -72

02 Ataglance

03 Highlights of the year

Our strategic ambitionis

covered across three key focus 04 Chair's statement

areas, with robust governance

underpinning them: 05 CEO's statement

Our operations Partnering with our Supporting consumers

industries and influencing
the UK Government

08 Market overview

12 How we create value

Ouraimistoinfluence the Government,
and partner with and support the

Ouraimistobe netzero by 2040.
We willdo this by:

Ouraimisto supportconsumers to make

more environmentally friendly vehicle 13 Strategic progress

automotive and technology industries choices whichmeans we will focus on:

+ Embedding a culture of sustainability

toensure allemployees cancontribute

toournetzerogoals throughtheirroles.
+ Minimising the environmentalimpact

of our offices and company cars.

- Engaging with our suppliers and other

stakeholdersinourvalue chainto
supporttheminthe transitiontoa
low carboneconomy.

- Continuing toidentifyand

respond to climate related risks and
opportunities thatarise from the
transition to a low-GHG emissions,
climate-resilienteconomy.

intheir own transition towards alow
carboneconomy by:

+ Usingour breadth of expertise, data
and marketinsight to accelerate the
transitionto low carbon transport.

+ Sharing ourdataandinsights with
retailers, the broader automotive
industry and Governmentto helpinform
public policy and regulation to support
the mass adoption of electric vehicles.

+ Collaborating with the automotive and
technologyindustries to supporttheir
own sustainability journeys with our
partner, The Carbon Literacy Project.

Governance

- Normalising sustainable choices

through surfacing contentand
information on our site to grow
consumer confidence around
electricvehicles (‘EVs').

- Developingreviews and YouTube

videos that help to educate and
inform carbuyers about EVs.

- Promoting EVs as partof our wider

marketing activity, including our
monthly EV giveaway.

« Sharing 'The Facts’ about owning

andrunning an EV with consumers
viaowned and earned channels.

We have integrated climate governance into our existing governance processes and sought to embed responsibility for the risks
associated with climate change throughout our business, adopting a climate change focused mindset.
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Working responsibly continued

Reducing our
emissions

Carbon
Literacy (‘CL’)
training

Climate
contribution
planand
carbon
removals

2023

Baseline emissions
calculated

Near and long-term targets
approved by SBTi

2025 2027

AMBITION ‘

ACTION

%

ACCOUNTABILITY

\

2030 2035

Develop androll out engagement strategy with supply chain >

Monitor developments with the
SBTiframework tounderstand the
impactonour strategy and targets

to EVs or low emission
I

Reduce fleet of vehicles and switch >

Move to our new office >

Reduce volume of vehicles taken onbalance sheet

Platinum carbon
literate

Employee CL training embeddedin our 'Great Start’ programme
to ensure CL training across our employees continues

)

organisation
status achieved

Automotive CL toolkit

Continue toreachretailers and partners within the automotive industry with the >

Automotive CL
toolkitcreated
and launched

Move away from
carbon neutrality

Investin green community
projects and smallinvestment

incarbonremoval

Digital & TechCL
toolkit created

Supportthe roll out of the Digital & Tech CL toolkit

wereachournetzerotargets

Develop carbonremovalstrategy to ensure >

2040+

Startretirement of carbonremovalsinline with our net zero targets >

More significant purchases of carbon
removalsin line with our net zero targets

Auto Trader Group plc An_niJol-Report and Finangi
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Working responsibly continued

ADAPTING OUR MARKETPLACE

As anonline marketplace, our direct GHG
emissions are low incomparisonto other
industries. However, the automotive industry
holds akeyrolein tackling climate change and
thereispressure from consumers and Government
toreduceitsimpacton the environment. We can
influence positive societal change through our
content,and encourage positive climate action
amongst our audiences.

Auto Traderis uniquely positioned to accelerate
the transition towards a low-GHG emissions
and climate resilient economy. The transition to
alow-carbon economy requires us to evaluate
ouroperations and also adapt our marketplace
tomeetthe changing preferences of allcar
buyers. This means changing the way we

work, how we support our customers and our
consumers and how we partner with our wider
industries. We have the opportunity to do this
by positively supporting our customers and
audiences through our marketplace, our
content and by working with the automotive
industry and Government bodies to shape the
transition towards mass adoption of EVs.

See '‘Ourimplementation strategy’ and
‘Ourengagement strategy’ sections for
more detailon page 41and page 45.

CONSIDERING NATURE WITHIN OURPLAN
The Taskforce on Nature-related Financial
Disclosures ('TNFD’) has developed a set of
disclosure recommendations and guidance
thatencourage and enable businesses to
assess, reportand actontheirnature-related
dependencies,impacts, risks and opportunities.
Climate and nature areinherently connected
anditisimportant that we seek to understand
how nature-related risks could affect our
operations and financial performance. We are
attheveryearly stages of considering nature-
relatedrisks and anature-positive strategy,
with aview toreporting on thesein the futurein
line with the recommendations from the TNFD.

DEPENDENCIES

Achieving our strategic ambition and reaching
ournetzerotargets are bothdependenton
externalfactors. These have informed our
implementation and engagement strategies
and we will need to continually monitor these
as we work towards achieving our goals.

EXTERNAL FACTORS

Broad external
dependencies

Sector factors
Industry trends

AMBITION it

ACTION \| ACCOUNTABILITY

Value chain factors
Suppliers and customers

Government policy

Technology & innovation

Data quality

UK Government policies, new
decarbonisationreporting
requirements and regulation put
inplace togovernthe electric
vehicle transition and the UK's
netzerotarget.

Advancementsintechnology,

including hardware and software,

thatwillenable better outcomes.

Accurate dataonoperational
and supplier emissions, as well
asthe ability touse thistoreport
progress,and disclose externally.

Globaldecarbonisation

Consumer behaviour

Supplier commitments

Worldwide momentum towards
netzeroandtherequired
structuralchangeswhichare
impacted by avariety of factors,
suchastheimpactof geo-politics
ondecarbonisation.

Consumer opiniononclimate
change andthe effect thishason
their perceptions of the electric
vehicle transition.

Supplierscommitting to align
with our net zero ambition by
establishing theirownreduction
targets and transition plans.

Globaleconomy

Industry collaboration

Customer behaviour

How the globaleconomyimpacts
our customers, our sector and our
placeinitand what thismeans
forour ability to progress our
decarbonisationgoals.

Industry-wide collaboration,
including the sharing of best
practice, supplierreferrals and
consistency of messagingboth to
internal (employees) and external
(consumers) audiences.

37

Our customers’ attitudes to
decarbonisation, going above
and beyondthe electric vehicle
transition.
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RISK MANAGEMENT

The Boardis collectively responsible for
determining the nature and extent of the
principalrisks which mayimpact the business.
Ourriskmanagement framework, including

the processes foridentifying, assessing and
managingrisk, is described on pages 62 to 63
andthe Board recognises climate change as
one of Auto Trader’s principalrisks (see page 66).

Auto Trader plays animportantrole within the
UK automotive ecosystem and climate change
isacatalyst forunprecedented change within
ourindustry. This mainly relates to the transition
from ICE vehicles to Zero Emission Vehicles
('ZEVs') which could resultin significant changes
to automotive retail. We are working hard to
support the industry with this transition, from
providing content to help consumers ‘demystify’
EVs, tolobbying Governmenttoincentivise the
transition and sharing our data andinsights to
inform Government policy over EVs.

Internally, climate change also poses athreat
toourbusiness and to our supply chain, including
viaregulatory change. Itis therefore critical that
ourriskmanagement process considers climate
changeif we are tounderstanditsimpacts both
onour business and on the automotive industry
asawhole.

Our riskmanagement process approach

allows for the continualidentification and
assessment of climate related risks. We maintain
anenvironment/climate riskregister whichis
reviewedregularly by theriskregister owner,
their delegates and our risk management team.
Eachclimaterelatedriskis assigned anowner
and controls and/or mitigating actions are
recorded against eachrisk.
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Working responsibly continued

STRATEGIC REPORT

AMBITION

ASSESSING CLIMATE RELATED RISKS

AND OPPORTUNITIES

Inorder to protect our business fromthe
challenges of climate change, we must build
climateresilience into our business strategy by
identifying climate relatedrisks and opportunities.

Asanonline marketplace, we have arelatively
smallcarbon footprint and our business model
issustainablein alow carbon environment.
However, the automotive industry isintrinsically
linked with climate change and thereis pressure
from consumers and Government for the industry
toreduceitsimpactonthe environment. The
nature of the risks and opportunities that we
face dependsnotjustonthe physicalaspects

of climate change, butalso on transition risks.

These are driven by the trajectory of our
customers and consumersinresponding to
climate change and the regulations applied
tothe market we operatein.

Our climate related assessment of the risks
and opportunities posed by climate change
and how they mightimpact our business has
provided a firm foundation on which to build
our environmental strategy and resilience.
We considered the transitional and physical
climate risks and opportunities presented by
rising temperatures, climate related policy
and emerging technologies. We agreed the
methodology for assessing and quantifying
financialimpacts.

To ensure we understand the potentialimpact
of plausible future states, in accordance with the
TCFDrecommendations, we have used climate
scenarios to explore how potential climate risks
and opportunities could evolve and impact our
business over the short, medium and long term.
Ineach case, the likely impact on costs or
revenues wasreviewed. We have assessed

how therisks can be better managed, reduced
ormitigatedinline with the Group's risk
management framework and business strategy.
Therisksidentified during our analysis are more
likely to present themselvesin the medium or
longterm.

Hot house world (>2°C)

GOVERNANCE

FINANCIAL STATEMENTS

ACTION ACCOUNTABILITY

Having assessed and modelled therisks,
we believe that thereisnoimmediate
material financialrisk or threat to our
business model. The results of our
scenario analysis showed thatbased on
our strategic plans and capabilities, we
remain well positioned to mitigate the
risks and seize the opportunities related
toclimate change. Eventhough there
isuncertainty around the time horizon
over which climate risks willmaterialise,
stakeholder expectations and
regulatory attention could develop at
pace,impacting the rate at which the
business may need to cut carbon
emissions. We recognise that we will
need to keep abreast of future climate
change legislation as well as consumer
preferences and retailers’ ability to
adapt. However, we have a strong track
record of quickly evolving.

CLIMATE SCENARIOS:

Orderly transition (1.5°C)

- Assumes business asusual,some
climate policies areimplemented
butefforts are insufficient to halt
significant globalwarming

- Continuation of current projection
of carbon emissions withlittle orno
abatement or mitigation

Shortterm Mediumt

- Assumesclimate policies and
legislation areintroduced early to
limit climate change and become
gradually more stringent
Both physicaland transitionrisks
arerelatively subdued

IMPACT TIME HORIZONS, ALIGNED TO OUR BUSINESS

PLANNING CYCLE:

erm Longterm

0-5years 5-10years 10years+

38
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KEY TRANSITION RISKS:

Regulatory changes: Emissions regulations and
Government policies favouring EV adoption may
impact manufacturers’ production strategies
which willimpact supply and therefore stock
available to list on Auto Trader’s platform.

Supply chain disruptions: Dependency on
complex globalsupply chains exposes the
industry torisks related to geo-political tensions,
naturaldisasters, pandemics, tariffs and risks
delaying new cars entering the UK, which can
impactsupply forretailers and therefore impact
Auto Trader.

Consumer preferences: Changesinconsumer
preferences towards sustainable transportation
options and shared mobility services could
impact the desire to own a car outright,
challenging the number of new and used car
transactions made eachyear.

KEY PHYSICAL RISKS:

Extreme weather and climate related natural
disasters: Extreme weather couldimpact our
cloud providers which couldimpact platform
performance. We could also see customers’
ability to open their showrooms impacted,
whichrisks their ability to sell vehicles.

Resource scarcity: Shortages of critical
materials like rare earth metals and lithium
could disrupt production of electric vehicles
and their components, impacting supply of
the vehiclesinto the UK and available stock
on Auto Trader’s platform.

Geo-politicalinstability: Political unrest,

trade tensions, tariffs and sanctions can disrupt
international supply chains andincrease
production costs for automotive manufacturers,
whichrisks the amount of vehicles they’'llchoose
tosellinthe UK and therefore impacts

Auto Trader’s new car stock offering.

Navigating these risks will require adaptation,
innovation and strategic planning as well as
robustriskmanagement strategies and
contingency planning.
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: GOVERNANCE FINANCIAL STATEMENTS @
Working responsibly continued ACTION ACCOUNTABILITY
Climate related scenario analysis

02 -72

02 Ataglance

Impact Mitigation/response Financialimpact Inherentlikelihood

Minor @ Moderate @ Major

Shortterm Mediumterm Longterm

PHYSICAL RISK - Increased frequency/severity of extreme weather and climate related natural disasters 0-5years 5-10years 10+years 03 Highlights of the year
+ Officesclosed Alltechnologyinfrastructureis cloud based. Disaster recovery/business continuity >2°C Low .,

- Cloudinfrastructure providers planningin place, including tools and guidance to support our people inemergency 04 Chair’s statement

+ Customerscannotopen theirshowrooms situations. COVID-19 proved the sales process can be completed without physical 1.5°C

showrooms, plus development of digitalretailing willenable all retailers to compete
onourdigitalmarketplace.

05 CEO'sstatement

+ Weatherhas the potential to disrupt the supply chain We have experienced theimpact of disrupted supply chains as aresult of recent >2°C Low 08 Market overview
and limit vehicles entering the UK car parc external catastrophic and geo-politicalevents. These significant supply side
challenges have constrained new and used car transactions for much of the past four 1.5°C
years. However, our business hasremained healthy as market dynamics have adjusted 12 How we create value

and OEMs andretailerslearntto adapt their business models. We would anticipate

weatherrelated disruption to be more intermittentand comparatively less severe than

the disruption caused by recent events. 13 Strategic progress
+ Costs-increasedoperational costssuchas Inorder tohave asignificantimpact onour business, costs would need toincrease >2°C . . Medium 18 Section172(1) statement
heating/aircon, insurance, cloud costs significantly. We are continually reviewing our cost base such that anyincreases can
be managed. 1.5°C

22 Key performance indicators

TRANSITION RISK - Increased regulation relating to climate change

25 Non-financial and

+ Existing UKregulation banning the sale of newinternal We already closely monitor the implementation of policies related to our core business. >2°C . High A .
combustionengine ('ICE’) vehicles from 2035, with the We will continue to monitor policies with aview to identifying potential risks and SUStGInObIlIty
industry already working towards this milestone opportunities and related financialimpacts. We are already evolving our product 1.5°C information statement

offering and provision of information to support the effectiveness of EVs on our

marketplace and will continue to meet changing preferences of car buyers.

26 Financialreview

+ Increasedregulatory scrutiny andintroduction of new We have formed a Corporate Responsibility Committee to oversee our environmental >2°C Low
legislation couldresultinincreased reputationalrisk but strategy and commitments. We willreportin line with the TCFD recommendations and 29 \Worki ibl
alsoincreased compliance costs. Failure to deliver against  reportprogress towards our net zero ambitions against our science based targets. 1.5°C orking responsioty
our environmentalcommitments would undermine our
reputation asaresponsible business and may resultinloss 62 How we manage risk

of revenue, legalexposure or regulatory sanctions

65 Principalrisks
and uncertainties

39

Auto Trader Group plc AnnualReportand Financial Statements 2025



: STRATEGIC REPORT GOVERNANCE FINANCIAL STATEMENTS
Working responsibly continued AMBITION ACTION ACCOUNTABILITY

Impact Mitigation/response

Financialimpact Inherentlikelihood

Minor @ Moderate @ Major

TRANSITION RISK - Regulation discouraging the use of internal combustion engine (‘ICE’) vehicles

Shortterm Mediumterm Longterm
0-5years 5-10years 10+years

Costof ownershipincreases, making ICE vehicles We will continue with our strategy to adapt our marketplace to meet changing 920G
lessappealing preferences of all car buyers. Itis likely thatused car prices will continue to move in
Consumers stop buying petrol or diesel vehicles, line with supply and demand dynamics such that lower demand willmake vehicles 1.5°C

demand switches over to electric
If EVsremain expensive some consumers could be
priced out of the market presenting arisk todemand

more affordable.

. . Low/Medium

TRANSITION RISK - Demand for sustainable products and services

Consumers' preferencesshiftaway fromICE vehicles; We will continue with our strategy to adapt our marketplace to meet changing >2°C
steepdeclinein purchase of petrolordieselvehiclesin preferences of allcar buyers and continue to be the largest marketplace for EVs.
favourof EVs 1.5°C

Potential opportunity: Supportour audienceto find the
sustainable options they are seeking

Low/Medium

TRANSITION RISK - Increased reputationalrisk associated with the automotive industry and misrepresenting environmental claims

As consumer consciousness around climate change As partof ourgoaltobe netzero by 2040 we will focus on our own operational footprint 920G
rises, thereisincreased scrutiny onourindustry'srole and also onhow we can positively support ourindustry. We have set clear reduction
onthe environment targets for our own operations andreport progress to stakeholders. We work with 1.5°C

Failure to appropriately demonstrate that as a business
we are committed and moving towards net zero carbon
emissions could negativelyimpact our brand and also
impactour ability to operate and/orremainrelevant to
our customers and consumers

customers, suppliers and the industry on education and policy.

. Low

TRANSITION RISK — Achieving resource efficiency through cutting our carbon footprint and improving energy efficiency

We intend to periodically review the scenarios and timeframes we choose
toapplyinouranalysis and refine them as needed. The risk management
recommendations arising from our climate change scenario analysis were:

have the most significant financialimpact on Auto Trader over the longer
term. The mostsignificant action we can take is to reduce our exposure to
thisriskand continue with our strategy to adapt our marketplace to meet
the changing preferences of all car buyers. We also need to make sure
we continue toremain abreast of regulatory requirements to ensure we
are compliantwith allrelevantreporting obligations.

- Reducedcostsassociated withenergy use and avoid Reductioninitiatives to reduce our absolute usage, including successfully moving >2°C Medium

increased costs associated with carbon taxation our technology infrastructure to the cloud.
1.5°C

TRANSITION RISK - Increased reputationalrisk associated with the automotive industry and misrepresenting environmental claims

« Consumers may stop buying vehiclesif theynolonger Likely the riskand opportunity would be taken together,and stock/demand would 200 Low/Medium
require one be maintained as the desire for personaltransportation/vehicle ownership remains

- Potentialopportunity: Consumers’ desire/need to switch strong. We will continue with our strategy to adapt our marketplace to meet changing 1.5°C
toEV preferences forallcarbuyers and continue to be the largest marketplace for EVs.

OURFUTURE FOCUS - Policy/regulation: Itislikely thatincreased policy and regulation will « Market: Driven byits net zero ambitions, the Government announced

thebanonthesale of new petroland diesel vehicles by 2035, and this
isalready changing the make up of the car parc as consumers begin
tobuyelectricvehicles asanalternative.

Auto Trader can mitigate this risk by continuing to developits strategy
to be the destination of choice for consumers searching foramore

environmentally friendly vehicle.
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Working responsibly continued

STRATEGIC REPORT

AMBITION ACTION i

Action: Our
implementation
strategy

We are taking actionin our
business operations, portfolio
of services and policies to
achieve our strategic ambition.
Ouraimisto embed a culture
of sustainability across

the business.

SUSTAINABILITY NETWORK AND DIGITAL
SUSTAINABILITY WORKING GROUP Although ourdirectimpact onglobal GHG

Our Sustainability Network comprises emissionsis low, through ourreachwe areina
passionate individuals from across the business unique position to make a positive difference
who are focused on making life at Auto Trader to our customers and users of our marketplace.
more sustainable throughincreased employee
awareness and drivingimpactfulchanges for
ourbusiness.

PRODUCTS AND SERVICES

The market for electric vehicles (‘EVs’) continues
to grow; supply and demand for electric carshas
grown materially over the last12 months andit’s
More recently, our Digital Sustainability working important that our experiences evolve to meet
group ('DSWG') has been formed. The aim of the thisgrowing need. One step we have taken
DSWGisto focus onraisinginternalawareness towards making electric cars easier to find on

of digital sustainability and provide reliable Auto Traderis to elevate thefilters specificto EVs;
resources foremployees tolearn more about where previously they were only shownif ‘fuel
digital sustainability. This willencourage and type: electric’ was selected, they are now shown
enable employees toidentify how we can adopt by default. This makesit easier to find an EV with
amoredigitally sustainable approach to our asuitablerange. Alongside thischange, we have
products. Akey aim for the DSWGis to embed introduced explainer copy withinthe EV filters,
sustainability across the various technology acknowledging that a number of buyers will be
disciplines within Auto Trader such as design, transitioning from traditional petrol/diesel
marketing and development, with the goal of vehicles to EV and willneed more context and
understanding what each team creates, the confidence to make theright decision for them.
tools and processes theyuse, andidentify
opportunities toembed and advocate for
sustainable solutionsin these areas.

As the market for EVs continues to grow, inorder
tomeet the changing preferences of car buyers
we must continue to evolve our product offering
and provision of information to support the
effectiveness of EVs on our marketplace and
meet the needs of car buyers.

MORE SUSTAINABLE DATA MANAGEMENT
PRACTICES

In 2024 we finalised the migration of our data
centres to the cloud which should resultin less
energy consumed to store our data compared to
physicaldata centres. However, this move to the
cloud alsoneeds tobe complemented with how
much data we are storing. We are implementing
specificinitiatives across our business that focus
onstorage and dataretention. Thisincludes
understanding how much storage we use across
allof our tools and reviewing our data retention
policies. Evaluating how we manage, store and
dispose of data will contribute towards

Dark Mode for our Auto Trader app was
successfully rolled outin August 2024. This
feature, now used by nearly half of our app
users (either through system defaults or manual
selection) consumes less energy and has
received positive user feedback. As part of our
design system evolution, we areimplementing a
comprehensive tokenisation of the Auto Trader
colour palette,including Dark Mode colours.

Auto Traderis proud to be certified under the
minimising our environmentalimpact. We are IAB Gold Standard. This shows our commitment
implementing and automating data retention to promoting sustainability by reducing carbon
policies to minimise storage capacityandweare  emissions from adloads on our pages.
alsoraising employee awareness of how digital

waste contributes to our environmentalimpact.
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We strictly adhere to a creative acceptance policy
forallmedia advertisers to ensure ad loads are
kepttoaminimum across all platforms and this
isconstantly reviewed. Furthermore, we have
ceased carrying programmatic advertising from
third parties to ensure that page loads remain
minimal and on-site user experienceis positive.

We are exploring ways to measure the carbon
footprint of our on-site media advertising and
are actively engaged in discussions with the IAB
and ISBA to determine how best to achieve this.

See '‘Ourengagement strategy’ section for
more details on how we have evolved our content
tosupportthe transitionto EVs (page 45).

The market for electric cars
continues to grow with 50%
more EVs advertised than
this time last year and our
experience needs to evolve
toreflect this.
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Working responsibly continued

GOVERNANCE

STRATEGIC REPORT

FINANCIAL STATEMENTS

AMBITION

ACTION ‘

SCOPE1AND SCOPE 2 EMISSIONS

Akey partof ourenvironmental strategy has
always beentoreduce the emissions directly
generated from our operations and facilities.

Overrecentyears we have beendecreasing our
Scopeland Scope 2 emissions through various
actionsassetoutinthe table opposite and we
continue with targeted actionto furtherreduce
ourdirectemissions.

OURPOLICIES

Our policies provide a framework to guide
employees, suppliers and other stakeholders
inimproving our environmental performance
andreaching our climate ambitions:

- Environmental Policy - Reflects our
commitment to protect the environment
and support the low-carbon transition.

- Ethical Procurement Policy - We want to

engage suppliers that share our values to build
astronger and more responsible supply chain.

- Supplier Code of Conduct - Sets out our
expectations of all our suppliers.

- TravelPolicy - Sets out requirements for our
employees to travel more sustainably.

Metric

Scope

ACCOUNTABILITY

Implemented or planned activities

Timeline

Switch100% of our fleet
vehicles (Auto Trader
and Autorama) tobe EV
or low emission

- 12remaining vehicles, allof which are fully electric or hybrid.
- Wehaveasalarysacrifice scheme foremployees available to those who need to drive as part of theirrole,

providing EVs as a sustainability benefit.

©

IMPLEMENTED

Energy:reduce overall
electricity/gasusage
by 50% (against a 2023
baseline) and procure
100%renewable energy
forourremaining needs

Allof our offices are onrenewable energy tariffs.

©

MPLEMENTED

Inallour offices, lightinghas beenupgraded to LED light bulbs and sensorsinstalled so thatlighting
isactivated by movement.

©

Memorial Hall.

IMPLEMENTED
+ Wehavestartedtorollout standardising to new Apple products, which has allowed us to take a more holistic —
approach toreducing the carbonlifecycle of our employee focused technology. The products themselves =D
have asubstantially lower lifetime carbon footprint and are also much more efficient from a power usage IN PROGRESS
perspective which meansless charging. We are also able to reduce the amount of underlying tech
infrastructure whichis required when having both PCs and Apple products.
HemelHempstead office - This year we completed alarge solar panelinstallationin September, replacing
asmallernumber of older panels. Rather than disposing of these, they were donated to a charity via our
installer (Solarsense),and we made a further donation towards the recycling andreinstallation at Draycott IMPLEMENTED

Furtherenhancementsto the HemelHempstead office have beenidentified as part of our ESOS Phase 3
actionplan:

- installpipe andvalveinsulation.

- lightingupgrade.

London office - we reduced floorspace at our London office.

IMPLEMENTED
In2026 we willbe relocating our head office to state-of-the-art facilitiesin the heart of Manchester’s tech ——
community. Auto Trader is passionate about being aresponsible technology business. The move to No.3 =
Circle Square will help Auto Traderin meeting our net zero goals as sustainability is one of the core principles ~ INPROGRESS
inits design. The building willbe net zero embodied carbonin bothits construction and shared spaces, and
isexpected to achieve BREEAM Excellent status, as well as a NABERS 5-starrating and an EPC Arating.
- Aspartofthe move toournew office, we will plan tore-use existing furniture where possible as opposed
to buying new and willwork with existing partners to donate or recycle items we will not take with us.
Migrating ourdata « 100%of ourdata centres have been migrated to cloud providers.
centres to the cloud
IMPLEMENTED
Review of ourdata - Wehave beenreviewing how we store datain each of our productivity suite solutions (including Office 365, -
retentionpolicies Slack) andimplementing changes which willhelp us save on storage, energy and productivity.
INPROGRESS
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Working responsibly continued AMBITION ‘ ACTION ‘ ACCOUNTABILITY

SCOPE 3 EMISSIONS

. L . . Metri s Impl ted or pl d activiti Timeli
One of our strategic objectives s to transition etrie cope mp emented or planned activities imeline _
ourvalue chain to net zero emissions, bringing Gathering supplier - Wehaveimplemented anew supplierengagement strategy to collate information from suppliers @

suppliers on the journey and embedding dataand adapting which provides gregterin.sightinto.ospects oftheirperfgrmonce,including ESGpractices. Ethical L EMENTED

sustainability within our procurement processes. procurement procurement questionnaires covering c.75% of our supplier spend have been completed.

We calculate allrelevant Scope 3 emissions, processes We willdevelop a clear plan for enhancing supply chain emissions data further toimprove our — 02 Ataglance

including those relating to suppliers. We are Scope 3 emissions calculations relating to purchased goods and services. =

improving our data quality, using activity data INPROGRESS 03 Highlights of the year

where possible (as opposedto spend data), Develop guidance for supplier selection criteria specifically relating to climate. .

and willcontinue to getenhanced dataaswe .

continue to measure our emissions. PLANNED 04 Chair's statement
. . Engaging suppliers We have expanded our discussions on sustainability with the suppliers who account for our

We are taking action to address our Scope 3 highest carbonemissions, tounderstand where our suppliers are on their own sustainability journeys, @ '

emissions. With the majority of our total recordingif they are monitoring andreporting emissions and what scopes are includedin asupplier's IMPLEMENTED 05 CEO’s statement

greenhouse gas emissions attributed to spend

ownreporting.

within our supply chainin our baseline year,
engagementwith our value chainis crucial

Develop aplanforsharing knowledge and learnings with suppliers that are seeking toimprove 08 Market overview

theirenvironmental maturity.

to achieving our carbonreduction goals. PLANNED
- : - - - 12 How we create value
The key actions that we are taking, or plan Sustainable capex Refurbishment of our offices - where possible, we recycle furniture and/or donate unwanted
to take, within our value chain to achieve our furniture to localcommunities/organisations. This same policy willapply when we relocate to
! i IMPLEMENTED R

Scope 3 targets are outlined opposite: our new offices. 13 Strategic progress

Standardising to new Apple productsincluding specifically the Mac Airrange has allowed >

us to take amore holistic approach to reducing the carbonlifecycle of ouremployee focused @ i

PP 9 Y poy N PROGRESS 18 Section172(1) statement

technology. The products have asubstantially lower lifetime carbon footprint than the equivalent

PCswe have purchasedinthe past and are also much more efficient from apowerusage perspective
whichmeansless charging. 22 Key performance indicators

Business travel Our Travel Policy has beenupdated to make flights as amode of travel by exception.

Employees withacompany car allowance are required to have an EV/low emission (75g/kmorless  IMPLEMENTED 25 Non-financial and
for a hybrid) vehicle. sustainability
Salary sacrifice scheme introduced for employees to lease an EV or low emission hybrid vehicle information statement
inataxefficient way.
Ourtravel booking system has been updated to display carbon emissions associated with 26 Financialreview
bookings to make employees more aware of the impact their journeys are having.
We have investedinvideo conferencing equipmentin our offices to facilitate enhanced virtual 29 Working responsibly
meetings and collaborative online working.

Purchased vehicles - Developaclearplanforreducing the volume of vehicles taken on balance sheet > .
through Autorama. 62 How we manage risk

INPROGRESS

65 Principalrisks
and uncertainties
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Working responsibly continued

STRATEGIC REPORT

AMBITION

PURCHASED VEHICLES - LEASING
Asignificant part of the Group’s Scope 3
emissionsrelate to the purchased vehicles that
temporarily pass through Autorama’s balance
sheet. This significantlyimpacts our emissions
from purchased goods and services and use of
sold goods as we account for purchase of the
vehicles as well as the lifetime emissions and end
of life emissions of the vehicles. As the supply
of new vehiclesimproves, we expect tobecome
lessreliant onvehicles where we are required
totake themonbalance sheet.

PURCHASED GOODS AND SERVICES

We want our supply chain to align with

Auto Trader’s own net zero goals,and are
embedding thisinoursourcing, supply chain
management and reporting processes. We
engage our suppliers tounderstand their own
intentions, approaches, targets and actions with
aview to measure, monitor and offer supportand
potentially future assistance to our key suppliers.

To complementour actions across our business
operations, we have set atarget of reducing our
absolute Scope 3 GHG emissions by 46.2% before
2030 (froma 2023 base year), akey part of which
willmean addressing our supply chain emissions
toensure thatour purchased goods and services
are aligned to the low carbon economy transition.

We setoutaclearstance ontheimportance

of appropriate environmental action with our
highest emitting suppliers. Allour suppliers’
emissions are tracked as part of our own
calculations,and we monitor this year-on-year.
We also assess our top spend and highest
emitting suppliers to see what theyinclude

and how they calculate theiremissions, if they

46.2%

targetreductionin
our absolute Scope 3
GHG emissions

have setany targets (SBTior other), whether they
submitareportto CDP (if so,how have they
scoredyear-on-year) and finally, what are they
sharing publicly, targets, initiatives, actions and
dothey feelappropriate for their business type,
size andindustry. Thisinformation forms part of
aninternalrating system whichindicates where
asupplierisontheirjourney to become amore
sustainable business and aidsinternal business
decisions about the relationships we have.

FINANCIAL PLANNING

We know our transition planrequires adequate
financing to succeed. While we haven't
quantifieditsimpact onour financial position
yet, we expectit toinvolve minimalinvestment
andinsomeinstances will yield cost savings.
Forexample, reusing furniture from offices which
would otherwise go to waste will save costs.
The purchase of carbonremovals will play arole
inour ability toreach net zero and therefore
developing acarbon credit purchasing strategy
isrequired forus to meetour targets.

Our Revolving Credit Facility arrangements are
linked to performance against our ESG targets,
including our climate targets, ensuring that
thereis adirect positive financial reward for
staying on track with our GHG emissions
reductions throughreducedrates. Investors
consider ESG factorsin their decisions, and

our strong performance onvarious indices
reflects our progressin ESG strategy.

< > ENGAGEMENT STRATEGY P45 >

CARBON REMOVALS

The purchase of carbonremovals plays arolein
our ability toreach net zero. We are developing
acarbon credit purchasing strategy to align our
purchase of carbonremovals with our targets to
meetnetzero. Inthe meantime, we have started
to build amodest portfolio of carbon removals.

Tonnes
Provider Category CO,e
RuumiProject Sustainable Land 39
Management
Highland Carbon’s Loch Reforestation 324
Ness Project
The CarbonRemovers / Carbon Capture 156
Carbon Capture Scotland and Utilisation
Undo Enhanced Rock 615
Weathering
The CarbonRemovers / Carbon Capture 300

Carbon Capture Scotland and Utilisation

One organisation we have purchased removals
fromis UNDO, a project basedin Scotland that
uses enhanced rock weathering (‘ERW’) to
capture andlockaway CO, permanently from
the atmosphere.
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The projectuses the ICROA-endorsed Puro
Standard methodology to quantify high-quality,
high-durability CO, Removal Certificates
(CORCs). ICROA s the voluntary carbon market's
provider of best practice guidelines.

ERWis ascalable technology with significant
co-benefitsto soil health and cropyields. It
accelerates the naturalgeological process

of weathering, whereby the CO, inrainwater
interacts with silicate rocks such as basalt,
forming bicarbonateions which are transported
tothe oceanwhereitis stable over geological
time. As this mineral-rich volcanicrock breaks
down, itreleases magnesium, calcium, potassium,
phosphorus and other nutrients, increasing crop
yield, raising and stabilising soil pH and ultimately
reducing the need for fertilisers.

UNDO s currently establishing arange of
operational partnerships that willenable the
spreading of millions of tonnes of basalteach
year. Itsimmediate aimis to spread enough rock
by 2025 to remove one milliontonnes of CO,, a
first step towards billion-tonne scale operations.

SCAN
TO WATCH
VIDEO
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Working responsibly continued

STRATEGIC REPORT

AMBITION

Action: Our
engagement
strategy

An effective engagement
strategy is essential to achieving
the strategic objectives of

our transition plan. We aim to
influence industry change and
support the net zero transition
across all stakeholders we
interact with.

CARBONLITERACY

We embarked on our Carbon Literacy training
forallouremployeesin 2019, working with the
Carbon Literacy Trust with the aim of increasing
the carbonliteracy of all our employees,
providing learners with an awareness of the
carbon dioxide costs and impacts of everyday
activities and the ability and motivation to
reduce emissions, on anindividual, community
and organisational basis. Over 70% of our
workforce trained and we are a platinum Carbon
Literate Organisation - the first FTSE 100
company to achieve this accreditation. The
training has beenkeyinengaging ouremployees
andraising awareness of climate change across
the business, contributing to better decision-
making around commuting, business travel,
consumption of energy,and more broadly into
operationaldecisions such as supply chain
considerations and development of our products
and services.

EXTENDING CARBON LITERACY

- Automotive Toolkit - In 2022, we funded and
launched the new Automotive Carbon Literacy
Toolkit, developedin partnership with the
Carbon Literacy Trust. The Toolkit contains
pre-accredited training materials for
organisations and staff workingin the
automotive sector,and has been specifically
designedto engage the workforce through
providinginformationdirectly related to the
industry, and encouraging staff toreduce
emissions within theirrole.

- Digital & Tech Toolkit - In 2025, we
collaborated with the Carbon Literacy Trust
and Manchester Digitalto create a Carbon
Literacy Toolkit for the Digital & Tech industry.
The Toolkit was carefully designed to address
the unique environmental challenges facing
the technologyindustry, whichin 2022 alone
accounted for 62 billion kg of e-waste globally.

ENGAGEMENT WITH OUR SUPPLY CHAIN
Working with our GHG emissions calculation
partner, we have a granular level view of our
highest emitting suppliers. We have engaged
acombination of our highestemitting and
highest spend suppliers, equating to c.75% of
our financialyear spend. We have three main
approachestosupplierengagement:

Code of Conduct (Supplier) - Our published
policy outlines Auto Trader’'s approach and
position on environmental, governance,
ethical practices and socialresponsibility,
setting out our expectationsrelating to
sustainability and what we encourage all of
oursuppliersto consider. Thisis shared with
our existing supply chain and allnew suppliers
we onboard.

Know Your Supplier — Auto Trader’s ethical
procurement questionnaire helps us establish
alignmentto Auto Trader’s values, targets
and actions. We gatherinformation through
acombination of discussion, questionnaire
completion and self-service from publicly
disclosedinformation, covering avariety

of themesincluding community support,
diversity andinclusion, governance, modern
slavery and environmental action.

Supplier Sustainability Ratings — Working
with our GHG emissions calculation partner,
we are able toidentify signals that asupplier
istaking appropriate environmental action
and assess whether they are leadersin
sustainability action or only just starting their
journeys. These areimportantindicators
which complement the emissions we calculate
and allow our decision-makers within the
businessto see what percentage of our
overallemissions anindividual supplier
equatesto,and assessif the supplieris taking
appropriate actions to reduce their (and our)
emissions over time. Ownership of GHG
emissions atarelationship manager levelis an
important objective for Auto Trader to engage
the business and drive emissions reduction at
alllevels within the business.
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FUTURE PLANS

As we move towards 2030, we intend to
develop andimprove our measurementand
monitoring by taking the following actions:

- Engage with suppliersinamore managed
way via atechnology partner, potentially
our GHG emissions calculation partner
(Watershed) to gather more appropriate
and contextualinformation from different
types of businesses at different pointsin
theirenvironmental actionjourneys.

- Enhance the information gathering
process by working with a market-leading
duediligence partner which willautomate
andimprove the quality of information we
gather, so that we can focus our resource
onproactive engagementand discussions
with our suppliers.

- Develop andevolve ourinternal policies,
processes and tools to adapt to our
growing requirements to work with
sustainable suppliers, whilst also
refreshing andimproving our external
approach and documentation to
ensure theimportance to Auto Trader
of appropriate environmental actionis
made clear to existing and new suppliers.
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Working responsibly continued

STRATEGIC REPORT

AMBITION

ENGAGEMENT WITH THE AUTOMOTIVE INDUSTRY
Supporting theindustryin the electric transition
The Zero Emission Vehicle mandate came into
forcein2024, causing significantlevels of change
inthe automotive industry for manufacturers and
retailers asthe mandate began to dictate the
portion of electric vehicles ('EVs’) that brands
needtoselleachyearorriskpaying fines. Alot
needsto happeninthe comingyearstoensure
the successfulmass adoption of electric vehicles.
Ourwealth of dataandinsight gives us aunique
view of consumer car buyingintentions, and
particularly consumer EV buyingintentions.

We are headline sponsors of World EV
Day and to mark the occasion this year
we ran anumber of workstreams, from
gifting free products to retailers and
manufacturers to boost their electric
stock, tohomepage takeovers toraise
consumer awareness. We also launched
ournew ‘Find a car’ tool which helps
consumers to decide which electric
vehicleisright forthem.

We disseminate this data through various
channels,including webinars, Electric Retailing
Masterclasses, and the Retailer EV Insight Hub.
Our strategy segmentsindustry partners fora
tailored experience depending on confidence,
exposure and appetite for change. We support
independentretailers, who have noone to provide
additional training on these new products,
through unique events of fering data, insights,
expertadvice,aswell as test drive opportunities.

Before switching to EVs, consumers need
accurate information. However, myths and
misinformation have influenced their views.

To counter this, we, along with the Society of
Motor Manufacturers and Traders and Charge
UK, have launched aninitiative endorsed by the
Department for Transport. ‘The Facts’ provide
accurate dataon the price, running costs,
eco-credentials, fire risks, and charging of EVs,
aiming to build consumer confidence.

Ourgoalistoensure afairand equitable
transitionto EVs. To aid this, we researched the
EV gendergap andcreated thereport ‘No Driver
Left Behind: Women and the journey to electric’.
This has been well-received and featured on
national TV, radio and online media and has
beenshared throughout the industry. Multiple
Government departments and manufacturers
have requested sessions on this topic.

Sustainability

The automotive industryis underenormous
pressure toreduceits carbon emissionsand
whilst many of ourindustry partners have clear
and bold plans toreduce emissions, many are
stillvery early onin their sustainability journeys
andrequire supportto help them develop a
carbonreduction plan. Through our partnership
with the Carbon Literacy Trust, we have created
and funded the Automotive Carbon Literacy
Toolkit which has gone from strength to strength.
We have now also launched a Digital & Tech
Toolkit with a new set of sector partners.

Inthe automotive space, 311 organisations have
now completed the training, which our customers
view as animportantstepin their sustainability
journey, as well as a key employee engagement
initiative. Once anindividualin a business has
been accredited as ‘carbon literate’, the
businessis then provided with training content
and trainer manuals thatenable themtorun
theirownone-day Carbon Literacy training.
Over 5,000 automotive professionals have now
achieved carbon literacy through the toolkit to
help sustainability efforts (2024: over1,000).
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In addition to the training, we continue our
Building a Sustainable Automotive Industry event
series which aims to inspire action and motivate
businesses to be more sustainable by gathering
industry partners and sustainability experts
together. Thisincludes anonline knowledge hub
and LinkedIn community where industry peers
canshare questions, challenges and successes.
We also award sustainability categories at our
Retailer and Manufacturer Awards to encourage
and champion those working on sustainability in
their businesses.

ENGAGEMENT WITH GOVERNMENT

We have beenregularly engaging with various
Governmentdepartments to share our data and
insights to help guide policy for severalyears.
The number of Government departments
receiving these insights has expanded, showing
the value andimpact of our work. Additionally,
we have beeninvited to present oraland written
evidence at the House of Lords Environment and
Climate Change Committee Electric Vehicles
inquiry, with our research playing akey partin
the summary document of the inquiry.

We are members of the Society of Motor
Manufacturers and Traders ('SMMT'), British
Vehicle Remarking and Leasing Association
('‘BVRLA) and partner with ChargeUK, allindustry
bodiesrepresenting different aspects of the
automotive sector. These memberships are
valuable as they provide additionalroutes to
influence key stakeholders and share our data
andinsight.

We also host and sponsor Parliamentary events
including roundtables and receptions with
Ministers, sharing key insights and data tracking
the electric transition toinform their policy
making. Thisis a key component of our public
affairs workaswell asindividualmeetings with
Ministers and Department officials.

Thisdataalso forms the basis of our award
winning ‘Road to 2030’ Reports, which are
extremely valuable tonot only the Government,
but also to mediaand the industriesinvolvedin
the electric transition.

02 -72

02 Ataglance

03 Highlights of the year

04 Chair's statement

05 CEO'sstatement

08 Market overview

12 How we create value

13 Strategic progress

18 Section172(1) statement

22 Key performance indicators

25 Non-financial and
sustainability
information statement

26 Financialreview

29 Working responsibly

62 How we manage risk

65 Principalrisks
anduncertainties




Working responsibly continued

STRATEGIC REPORT

AMBITION

ENGAGEMENT WITH COMMUNITIES

AND SOCIETY

We aim to be a guiding hand through the EV
transition and to help consumers understand
how they can make more environmentally
friendly choices. Through our consumer EV hub,
we provide buying guides, informative content
and explainers for those curious about electric
cars. The consumer marketing teamis focused
onincreasing traffic to this hub through various
paid marketing activities. Our electric carreview
content from both the editorial and YouTube
teams also plays avitalroleineducating and
engagingdrivers about EVs. Our EV monthly
giveaway has beenrunning for three years now,
garnering over15million entries since the
beginning of the campaign. The EV giveaway
isanincredibly successful campaign which
increases awareness of electric vehicles.

The Facts myth busting material will also be
promoted across allchannels to raise awareness
of the key information consumers need.

Asignificant developmentin our mission to
supportenvironmentally-friendly choices was
the launch of new electric bikes on our platform.
The electric bike community welcomed thisasa
sign of market maturity, excited by Auto Trader’s
influence. On-siteinterestin e-bikes has surged,
with successful Black Friday promotions and
editorial content. We have also run multiple
campaigns withinfluencers to grow the reach
and engagement of electric bikes on Auto Trader;
these partnerships allow us toreachyounger
and more diverse audiences due to the hand-
picked nature of the influencers we work with.

Our No Driver Left Behind reportuncovered that
women were keen to learn more about electric
vehiclesinthe content they already consume
andsowe have targeted the lifestyle media

- educating them about the need for electric
vehicle contentand engaging them with the new
technologyinaway that willresonate with their
readers. Following multiple relationship building
activities, we are seeing strong results with
repeated coverageinkey lifestyle titles.

We have partnered with Community Computers,
who workto address digital exclusionin Greater
Manchester, to donate used devices to their
service users. By repurposing salvageable

technologyinstead of sellingitback to suppliers,

these devices canhave asecondlife and help
the digitally excluded, aligning with our
community values and net zero strategy.

The partnership also means that technical waste
isnot going to landfills.

We have also partnered with the Manchester
Green Spaces Fund tojoinregional efforts of
nature recovery projects driven by local people
right across Greater Manchester. We've given
£96,000to the Green Spaces Fund (FY24) to
expand anongoing partnership with the Greater
Manchester Environmental Fund. These projects
include acommunity garden,apondona
community allotment, native tree and hedge
planting and a new wildlife corridor.
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£96,000

donated to the
Green Spaces Fund

In 2023 we joined The Castlefield
Viaduct Club, supporting the
National Trust renovation work of
the previously unused railway track,
which s just a short walk from our
Manchester campus. The aimis for
the viaduct to become a ‘garden
inthe sky’ and a freely accessible
green space. Through funding
provided by the National Trust's
relationship with Auto Trader, the
garden was expanded to include a
pond, planters for trees, a mural
and more growing space.
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Accountability

Governance, metrics and
targets: enabling delivery
through robust governance
and reporting.

OURROADMAP TO NET ZERO

Netzerorefersto the balance betweenthe
amount of greenhouse gas produced and the
amountremoved from the atmosphere. We have
established near-term (2030) and long-term
(2040) emissionsreduction targetsinline with
the SBTiNet Zero Standard.

Our greenhouse gas emissions and carbon
intensity ratios are disclosed on page 49
and these form part of our key metrics.

We have committed toreachnetzero
greenhouse gas emissions across our value
chain by 2040, committing to:

+ Reduce absolute Scope1and 2 GHG emissions
by 50% before 2030 from a 2023 base year.

+ Reduce absolute Scope 3 GHG emissions by
46.2%over the same timeframe.

» Reduce absolute Scope1,2and 3GHG
emissions by 90% by 2040 from a 2023 base year.
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Our Net Zeroroadmap visualises our emissions
reduction from our 2023 base year until 2040.
Thisroadmap does not yet account for business
growth orincorporate theimpact of actions and
initiatives that we will use to achieve our target.
Although we have started to quantify these,
further workis required to fully model these into
ourroadmap. We intend to overlay these into our
roadmapinthe future, to furtherembed them
into our business and financial planning, and to
issue anupdatedroadmapin the nextiteration
of our transition plan.

To meet the SBTi's definition of net zero, we need
toreduce ouremissions by atleast 90%. Itis
therefore essential that we fully understand the
source of our emissions and undertake targeted
actions. Our SBTiapproved targets have been
updatedtoinclude theimpacts of acquiring the
Autorama businessin 2022.
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The make-up of our carbon emissionsis heavily
weighted towards Scope 3, and within that
purchased vehicles, use of sold goods and
other purchased goods and services are the
biggest contributors.

To monitor progress against our environmental
strategy, we have key metrics and targets. We
alsodisclose our Scopel,2and 3 GHG emissions.

The Groupisrequiredtoreportits energy use
and measure andreportits directandindirect
greenhouse gas ('GHG’) emissions by the
Companies (Directors’ Report) and Limited
Liability Partnerships (Energy and Carbon
Report) Regulations 2018. The GHG reporting
periodisalignedto the financialreporting year.

Reported energy and GHG emissions datais
compliant with SECRrequirements and has been
calculatedinaccordance with the GHG Protocol
and SECR guidelines.

Our emissions (tonnes of CO,)
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METHODOLOGY

The methodology used to calculate emissions
isbased onthe financial control consolidation
approach, as definedinthe Greenhouse Gas
Protocol, A Corporate Accounting and
Reporting Standard (Revised Edition).

Emission factorsused are from the UK
Government’'s GHG Conversion Factors for
Company Reporting, and selected other
emissions factor datasets as applicable, for
theyearreported. For Scope 3 Category,

an Environmentally Extended Input Output
database methodology was used to calculate
the GHG footprint across totalspendin the year.

INDEPENDENT VERIFICATION OF OUR

GHG EMISSIONS

EcoActhasindependently assessed and
verified Auto Trader’s GHG emissions following
verification standard 1ISO 14064-3:2019. Based
onthe dataandinformation provided by

Auto Trader and the processes and procedures
followed, nothing has come to ECoAct's
attentiontoindicate that the GHG emissions
totals forallyearsreported are not fairly
stated and free from material error.

Our total CO, emissions'

ENERGY AND EMISSIONS REPORTING

ACCOUNTABILITY

2025 2024

UK Global UK Global
Scopel 116 116 258 258
Scope 2 (location based) 204 204 205 205
Total (Scopes1and 2) 320 320 463 463
KwH ("000s) 1,277 1,277 1,448 1,448
Purchased goods and services 19,457 22,949
Capitalgoods 1,375 2,262
Fueland energy-related activities 91 74
Upstream transportation and distribution - =
Waste generatedin operations 100 107
Business travel 933 1,041
Employee commuting (inc. working from home) 725 982
Upstream leased assets - -
Use of sold products 69,950 70,643
End of life treatment of sold products 172 383
Investments 45 37
Scope 3 (total) 92,848 98,478
Total (Scopes1,2and 3) 93,168 98,941
Grouprevenue £601.1m £570.9m
Tonnes of CO, equivalent per FTE? 73.5 80.2
Tonnes of CO, equivalent per £million turnover 155.0 173.3
Scope 2 (market based) 0.1 10
%renewable 99% 95%
Auto Trader totalemissions 9,903 14,169
Autorama totalemissions 83,265 84,772

1. Scopes1,2&3arereportedintonnesof CO,equivalent.

2. Based onaverage number of employeesinthe Group throughout the year 2025:1,267 (2024:1,233).
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Our approach to
climate governance

We have integrated climate governance into our
existing governance processes and sought to
embed responsibility for the risks associated with
climate change throughout our business, adopting
aclimate change focused mindset. Thereisa
clearcommitment from the Board to deliver on
our environmentalcommitments and ensure
relevant accountability across the business.
Our environmental strategy was initiated to
ensure ajoinedup approach across the business
considering the risks and opportunities climate
issues pose and how we are responding to them.

We submitted our annual CDP questionnaire
andreceived aBratingin December2023; we are
awaiting our 2024 score. Theratingisonascale
from A (best possible score) to D-. Our currentrating
indicates that Auto Trader has knowledge of
impactson,and of, climateissues and that we

are taking coordinated action on climate issues.

TASK FORCE ON CLIMATE-RELATED
FINANCIAL DISCLOSURES (‘TCFD’)
COMPLIANCE STATEMENT

The Group has preparedits TCFD disclosures
inline with guidance fromthe 2021updatesto
the TCFD FinalReportand Annex, including the
supplementary guidance forallsectors. Atthe
time of publication,inaccordance with the UK's
Financial Conduct Authority (‘FCA) Listing Rule
9.8.6R(8), the Group has made climate related
financial disclosures consistent with the
TCFDrecommendations and recommended
disclosures setoutonpage 94. The table
includedinthe Corporate Responsibility
Committeereport (page 92) summarises where
therelevantdisclosures are addressed. We
continue to develop our net zero strategy and
toidentify the risks and opportunities to our
business as aresult of climate change and
the potential financialimpact. The climate
related financial disclosures made by the
Group comply with the requirements of the
Companies Act 2006 asamended by the
Companies (Strategic Report) (Climate-related
Financial Disclosure) Regulations 2022.

HOW WE GOVERN THIS AREA

Employee Guilds
&Networks

responsibility

Executive
responsibility

Environmental
working groups

Third-party
assurance

Remuneration
Committee

1. BOARD RESPONSIBILITY

The Corporate Responsibility Committeeis
responsible for holding the Executive Directors to
accountwithrespectto climate risks and opportunities
and theirimpacts on both the business and the wider
environment. Our environmental strategyis astanding
agendaitem for allCommittee meetings.

2.EXECUTIVE RESPONSIBILITY

Theresponsibility for assessing and managing climate
related risks and opportunities sits at both Executive and
Board level. Executive responsibility for ourimpact on
climate changeis held by all our Executive Directors, who
haveresponsibility for overseeing our environmental
strategy. Responsibility for the consideration of
climate related risks and opportunities on the financial
performance of the Group and compliance with
environmentalreporting sits with our CFO, Jamie Warner.

4. REMUNERATION COMMITTEE

The Committeeintroduced ESG-related targetsinto
the Performance Share Plan (‘PSP’) for the first time
in2021. The PSPincludes aspecific performance
targetlinked to areductionin our GHG emissions.

5. THIRD-PARTY ASSURANCE

Our GHG emissions have beenindependently
assured by EcoActusing1SO14064-3 forallscopes
of ourcarbon footprint.

6. ENVIRONMENTAL WORKING GROUPS

Our environmentalstrategy notonly focuses
onourownenvironmentalimpact, but also aims
tosupportour customers, consumers and the
industriesin which we operate and, as aresult,
various parts of the business play apartin
delivering our ambitions. Different parts of the
business are brought together through our
Environmental Strategy working group, whichis
sponsored by members of our ALT. Key activities
and milestones are set for each financialyear and
these are shared with the Corporate Responsibility
Committee. The Environmental Strategy working
groupisresponsible for our commitment to net
zero, whichisinline with our SBTitargets. This group
alsoidentifies waysin which we can support the
tech and automotive industries, alongside helping
consumers make more environmentally friendly
vehicle choices.

3.RISKFORUM

OurRisk Forumundertakes areview of climate related
risks with our Auto Trader Leadership Team (‘ALT’).

Environmentalrisks are also reviewed at least twice
ayearas partof the overallriskreview process.
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7.EMPLOYEE GUILDS & NETWORKS

Ouremployees play a fundamentalroleinthe success
of ourenvironmental strategy. Our Sustainability
Network comprises passionate individuals from
across the business who are focused onmaking

life at Auto Trader more sustainable. They do this
throughincreasing employee awareness anddriving
impactfulchanges for bothindividuals and our
business, supporting our overall goal of reducing
ourcarbonemissions.
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TARGETS AND METRICS

Our operations

SBTiapprovednearandlong-term
targets (see page 34).

Supporting the automotive
and technology industries

Number of EVs advertised on Auto Trader

33,603

average as at March 2025 (2024: 22,536)

Share of EVs advertised on Auto Trader

5.6%

during FY25 (FY24:4.5%)

Number of EVs delivered by Autorama

950

during FY25 (FY24: 876)

Number of videos produced covering EVs

41

during FY25 (FY24: 56)

Supporting consumers

Number of EV advertviews on Auto Trader

150 million

during FY25 (FY24:105 million)

Share of EV advertviews on Auto Trader

5.0%

during FY25 (FY24:3.7%)

Number of EV giveaway entries

15.5 million

since campaign started (FY24:10.8 million)

Number of video views covering EVs

6.5 million

during FY25 (FY24: 7.9 million)
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Working responsibly continued

Our people &
communities

Our values underpin
everything we do.

SUPPORTING THE UN SDGS MOST RELEVANT
TO OURSTRATEGY

09060

&
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HOW WE GOVERN THIS AREA

Third-party Board
charters & responsibility
/ accreditations

: e
|

|
\ Employee Guilds &
\ Networks

Executive
responsibility

Remuneration
Committee

Auto Trader
Leadership
Team

1. BOARD RESPONSIBILITY

Material ESG topics discussed by the Boardinclude
diversity andinclusion, employee engagementand
talentdevelopment. The Corporate Responsibility
Committeeisresponsible for holding the Executive
Directorstoaccountandonaquarterly basis our
people scorecardisreviewed and progress against
ourculturalKPIsis monitored. The Board plays an
importantroleinensuring our culture is aligned with
ourlong-termstrategy.

2.EXECUTIVE RESPONSIBILITY

Theresponsibility for assessing and managing our
people and culture sits at both Executive and Board
level. Our Executive Directors have responsibility
foroversight of our diversity andinclusion agenda
and areresponsible forensuring that our values are
embeddedinto all parts of our business.

3. AUTO TRADER LEADERSHIP TEAM

Our Auto Trader Leadership Team (‘ALT') is
responsible for driving our culture thatis values-led,
customer-centricand datadriven,underpinned by
adiverse andinclusive team. Having a progressive
culture and environment ensures the attraction,
developmentandretention of atalented, engaged
anddiverse workforce.
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4. REMUNERATION COMMITTEE

The Committeeintroduced diversity-related metrics
into the Performance Share Plan (‘PSP’) targets for
the 2021 PSP award. From 2022 onwards, PSP award
performance willbe measured against our diversity
ambitions as partof anunderpinratherthanasa
standalone target. The Committee also has remit
over materialchanges to package and benefits

and approved the all-employee share scheme.

5. EMPLOYEE GUILDS & NETWORKS

Ouremployees play afundamentalroleinthe
success of our ESG strategy. Through our thriving
networks and guilds, our ESG priorities and
ambitions are championed and driven forward by
ouremployees. See page 54 for more information
aboutour networks.

OurBoard Engagement Guildis the primary
mechanism for our Board to engage with our
employees and meetings are notattended by the
Executive Directors. Employees are able toshare
theirexperiences andviews, as wellas providing the
opportunity for them to ask questions directly of
Non-Executive Directors. The Board Engagement
Guildhasrepresentatives fromacross different parts
of the business and canvasses views and opinions
fromtheir colleagues to share with the Board.

6. THIRD-PARTY CHARTERS & ACCREDITATIONS

We have signed up to various third-party charters
and have received anumber of accreditations,
mostnotably:

Race atWork Charter
Change the Race Ratio
Disability Confident
Social Mobility Top 75
Inclusive Companies
Living Wage Employer
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OVERVIEW

Being aresponsible employerand
maintaining a strong, purpose-led culture
is key to our ongoing success. Our values
underpin everything we do, reflecting our
culture and commitment to making a
positiveimpact.

ENGAGING OUR EMPLOYEES

We value effective communication

and engagement with our employees,
continually reviewing andimproving based
onfeedback. We conductregular surveys,
including an anonymous one twice ayear,
to assessengagementand job satisfaction.
Inour latest engagement survey, 91% (2024:
97%) of employees agreed or strongly
agreed with the statement “I am proud to
work for Auto Trader”, a measure which

we view as a proxy forengagement. We
enhance these surveys with pulse and
post-eventsurveys as needed.

Our Board Engagement Guild allows
directengagement between our Board

and employees, facilitating questions

and sharing employee experiences and
views. Thisyear, the Guild met three times,
discussing topics such as what employees
find great about working for Auto Trader and
what they would like to see done differently;
Directors’ remuneration; employee
engagementand trust; and sentiment
around organisational changes. Akey part
of engaging ouremployeesis to ensure
seniorleaders are visible throughout the
business and accessible to staff delivering
our business objectives. We aim to ensure
ouremployees areregularly keptup todate
with the key aspects of our business strategy
and priorities, and understand theirrolein
achieving them, whichisimportant to
maintaining our purpose-led culture across
the business. As aresult, we provide various
internalcommunication channelsincluding
regular ‘ALTV' sessions led by our CEO and
leadership team, as well as our bi-annual
all-employee conferences.
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Working responsibly continued

We have continued to embrace Connected
Working, our hybrid working model which
offers greater flexibility in where and how our
employees work. Centralto thisapproachis
theimportance we place on staying connected,
while maintaining collaboration within teams
and the wider Auto Trader community. In early
2026, we'llberelocating our head office to
Bruntwood SciTech’s Circle Square -rightinthe
heart of Manchester’'s tech community. Once
thefitoutis completed, the purpose-built
environment with state-of-the-art workspaces
willnotonly support our employees staying
connected, butitwillalso bringus even closer
toourcustomers andindustry peers, providing
acollaborative space to shareinsights, data,
and experiences.

PAY AND BENEFITS PACKAGE

We offer a comprehensive pay and benefits
package, including employee pension
contributions up to 7%, private medical cover,
income protection, life assurance and enhanced
family/dependantleave provisions. INFY25we
introduced our retirement benefit to support
those employeesready to transition toretirement.

Share ownershipis fundamental to who we

are as abusinessandis a greatway toreward
our staff, whichis critical for the long-term
sustainable success of our business. FY25 saw
the second award of our One Auto Trader Share
Award (‘OATSA') scheme, an all-employee share
award scheme that rewards employees with an
additional10% of their salaryinshares, vesting
overathree-year period. In addition, we provide
anannual SAYE scheme, with 53% of our
employees actively contributing to one of the
currentschemes.

WELLBEING AND SAFETY OF OUREMPLOYEES
We are committed to supporting our employees
inallaspects of their health and wellbeing.

We provide a comprehensive range of
healthcare benefits as wellas access to tools
and education, mental health supportand

STRATEGIC REPORT

supportive pathways to empower our employees
tohave more good days. During the year, people
leaders have the opportunity to attend a
refresher coursein mental health awareness to
assisttheminidentifying and supportingissues
thatrelate topeople’s mentalhealthand learn
practicalskills that canbe used every day to help
supportteam members. Access to mentalhealth
supportand servicesis made available to all
employeesviatrained Mental Health First Aiders
and the Employee Assistance Programme.

We have a comprehensive ‘Respect at Work’
Policy, which emphasises the importance of
maintaining a safe and respectful environment.
The policy details cultural expectations and
employeerightsregarding bullying, discrimination
and harassment,including sexual harassment,
and explains our zero tolerance stance. It also
outlines the reporting process and sets standards
forupholding these principles outside of the
workplace and during the course of employment.
We provide employees with sexualharassment
training and awareness sessions, including
specific training on how to identify andreport
harassment by third parties. The training ensures
that allemployeesunderstand their rights under
the Equality Act 2010 and the Company's
expectationsregardinginappropriate behaviour.

We provide access to tools and resources to
supportemployees with their financial wellbeing,
including access to mortgage advisors and will
writing services, season ticket travel loans and
salary finance.

We are committed to creating a safe office
environment and to achieving high standards of
health and safety and to protecting our staff and
others affected by our operations. Our principal
objectiveisto prevent or minimise accidents,
injury andill health to staff, contractors and
otherswho work at or visit our premises. We have
afully compliant Health and Safety Policy and
appropriate insurance for allemployees. We can
reportthat we have had no fatalities or serious

injuries during the year, and there was noimpact
to ouroperations due to work-related incidents
orwork-related occupational disease. We have
had no accidentsreportable to RIDDOR this past
financialyear.

Within our Connected Working approach,

we remain committed to our people’s health
and wellbeing. To support our employees, we
make sure that their workstations are safe

by completing DSE risk assessments of both
office and home-based workstations and
environments. These assessments ensure
compliance with health and safety regulations
and help toidentify and minimise risks while
working from home or the office.

INVESTING IN AND SUPPORTING OUR TALENT
The quality of our people and the development of
arobustand diverse talent pipeline for the future
are essentialto delivering our long-term growth
strategy. Our objectiveis to attractandretain
talentacross the organisation, providing them
with opportunities for personal growth that will
help us to achieve our goals while enabling them
to fulfiltheir potential.

We are committed to ensuring that our employees
have the time and opportunity to pursue their
development. To support this, we are focusing on
developing our People Managers and our People
team, enabling personal development plans,
acoaching approach across learning, and
structured programmes with self-learning.

We pride ourselves on having a community
focused on developmentwhere everyone can

be successful. We stillretain astrong level of
retention and employee engagement and our
attritionrate remains low at10% (2024:11%) when
comparedtoindustry and national averages.

We recognise that People Managers are one

of ourmostimportant partnersindevelopment.
As acentral objective of our People team, we
areinvestingin the development of our People
Managers. Through conversations with them,
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we have designed our expectations of
management at Auto Trader. Our focus now is to
create stronger boundaries through our policies
for People Managers and a development
framework to support their abilities.

Our Learning Academy is central to our
community-focused development approach.
We offer accessible courses for everyone
across the business (including part-time and
contractors). Coaching and mentoring are
primary approaches forusinlearning, including
the training of 50 employees to be qualified
coaches. Training our People Managers to

be coachesis also afocus forourmanager
development. We offer sponsorship for
professional qualifications and help our people
maintain continuous professional development.

Ourmandatory training covers our compliance
needs, ensuring we meet legislative and
regulatoryrequirements. We also have ‘always
on’ sessions that supportour ways of working with
role-specific technical skills and soft skills. These
are available forallemployees and accessible
through the Learning Academy system.
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Working responsibly continued

EARLY CAREERS

We have a dedicated Early Careers team which
plays avitalroleinnurturing the future success
of Auto Trader. We take immense pride in our
exceptional pipeline of talentedindividuals who
are carefully developed to assumekey roles
acrossvarious departmentsin the business. Our
teamis committed toidentifying opportunities,
craftinginnovative programmes and delivering
comprehensive supportto facilitate the growth and
success of early careers, retraining and professional
development foremployees at Auto Trader.

InFY25we welcomed 38 apprentices and
graduates to the Early Careers Academy
(includinginternal career changes). Our
apprentices enjoyed great success thisyearand
we celebrated seven apprentices completing
theirlevel 3,4 and 6 apprenticeships.

LEADERSHIP DEVELOPMENT

During the year we expanded our leadership
teamto form the Auto Trader Leadership Team
(‘ALT’). The ALT takes responsibility for the overall
stewardship, culture and performance of

Auto Trader, including our strategy and priorities
and how we work together. Inline with the

EARLY CAREERS ACADEMY

STRATEGIC REPORT

changes, the ALT have all taken partinan
onboarding programme aiming to introduce
themtotheirnewroles.

We have continued with our Diverse Talent
Accelerator programme designed to support
the progression of mid-career employees.

Year 2025 2024
Hours of mandatory training 2,328 113
Hours of non-mandatory 28,291 27,363
training

Annualcostof training' £476k £633k
Average cost peremployee? £376 £513
Employees studying for 16 8

professional qualification

Employeesonan 66 71
apprenticeship/early careers?®

1. Thisincludes externaltrainerand platform costs,
but excludes the employment costs of ourin-house
Learning & Development team.

2. Based onaverage number of employeesinthe Group
throughouttheyear1,267(2024:1,233).

3. Asat3iMarch - this excludesindividuals who completed
their programme during the reporting period.

DIVERSITY AND INCLUSION

AtAuto Trader, we value adiverse and inclusive
workforce, which enhances our culture and
business by attracting and developing talent.
Diversity andinclusion unlock the full potential
of our people and, consequently, our business.
Amixofideas and perspectivesis essential for
innovation and creating the best experience
forourcustomers and consumers.

Diversityincludes gender, sex, age, sexual
orientation, disability, neurodiversity, race,
ethnicity, religion, faith, marital status, social
background, educationalbackground, and

way of thinking. Inclusion means being valued,
respected and supported forwhoyou are.

We aim to achieve this authentically and
systematically, reflected in our metrics over
time. We're committed to long-term change
inthe technology and automotive industries,
focusing on developing diverse leaders and
representative workforces. We continue to strive
fordiverserepresentation atevery level of the
Company, with a particular focus on leadership.
Ourrepresentation of women at a totalcompany
levelremained consistent at44% (2024: 44%).

Our Early Careers Academy is designed to support the onboarding, knowledge, skills, behaviours, wellbeing and continuous development
of everybody onone of our Early Careers programmes, whichinclude graduate programmes, apprenticeships and internships.
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Thisyear, the percentage of women on our

Auto Trader Leadership Team (‘ALT’) is 38% (2024:
50%). We increased the percentage of women
inleadershiprolesto43%as at 31 March 2025
(March 2024:42%), as defined by the FTSE Women
Leaders Review.

We aim to build a diverse candidate pool for
internaldevelopment and succession planning
byidentifying diverse talent for seniorroles,
ensuring equitable representation. In FY25,

we refined our Inclusive Culture Development
Programme, designed to supportusinachieving
our aims. This programme focuses on enhancing
our talent management, succession planning
and leadership developmentinitiatives.

We remain committed to supporting disabled
and neurodiverse employees and those who
become disabled during theiremployment with
us. Recognising that everyoneis unique, we
provide the right support to ensure they continue
torealise their full potential and develop their
careerswithus. Selection foremployment,
promotion, training and development (as well
asotherbenefits and awards)is made based on
merit, aptitude and ability and the Group does
not tolerate discriminationin any form, including
inrelationto disabled candidates.

We are very proud that Auto Trader has continued
toberecognised as aLeader of the Disability
ConfidentScheme and one of the Top 75 (ranking
29th) employersinthe Social Mobility Employer
Index by The Social Mobility Foundation,
signifying our commitment to inclusivity and
supporting individuals with disabilities.
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Working responsibly continued

INCLUSIVE CULTURE
DEVELOPMENT PROGRAMME

Auto Trader’s Inclusive Culture
Development Programme

s aseries of learning and
development programmes driven
throughout the business, with
diversity andinclusion at their core.

ONEAUTO TRADER - ACULTURE OF INCLUSION
Aspartof Auto Trader’s ‘Great Start’, all
new starters must attend this workshop.

Inone day, colleagues gainacommon
understanding of diversity andinclusion at
Auto Trader, meet representatives from our
Employee Networks and explore different
biases and how to call out behaviour that
goesagainstinclusion.

INCLUSIVE RECRUITMENT

Whenitcomes torecruitment and selection,
allthose thatare part of the hiring process
take partinafullday workshop around
inclusive recruitment. These sessions raise
awareness of bias, share best practice,
introduce our scoring frameworks and allow
assessors to develop their shortlistingand
interview skills.

INCLUSIVE LEADERSHIP

Thisis aimed at equipping leaders with the
‘know how’, skills and insights required to lead
diverse teamsinaninclusive way. Leaders are
educated onthe benefits of leadinginclusively
and are equipped with the tools to enhance
their leadership style which willinspire themto
re-evaluate how theylead others and create
aninclusive culture across Auto Trader.

DIVERSE TALENT ACCELERATOR
PROGRAMME (‘DTA’)

The aimof DTAisto accelerate the
progression of high potentialtalentin order
to create apipeline of diverse future leaders.

The programme offers arange of experiential

and group learning, coaching and sponsorship.

We encourage undiscovered talent to apply,
particularly colleagues from groups thatare
under-representedinour senior leadership
teamsincluding those that are people of
colour,women, LGBT+, disabled and
neurodiverse, and from alower socio-
economic background.

THE BLACK EXPERIENCE

The workshops were designed and are being
delivered by the People teamin collaboration
with our blackemployeesand aimtoincrease
awareness and appreciation of the
challenges blackemployees face in and out
of the workplace. Through the workshops

we also aim to highlight the behaviours that
peopleleaderscanutilisein orderto enhance
blackinclusion.

NEURODIVERSITY AND MENTAL HEALTH
MANAGER AWARENESS

Ontop of the general MentalHealth
Awareness training, we have recently
launched Neurodiversity and Mental
Health Manager Awareness training,
whichis specially designed to empower
People Managers with the knowledge
and confidence to engage in meaningful
conversations about neurodiversity
and mentalhealthinthe workplace.

STRATEGIC REPORT
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DRIVING DIVERSITY AND INCLUSION THROUGH OUR EMPLOYEE-DRIVEN NETWORKS

Acore partof our people and culture strategy is centred around our employee-driven networks.
Everyone at Auto Traderis encouraged to join one of these networks. The networks and their leaders
are acore partof our culture, helping to welcome employees when they join our organisation,
empowering team members to thrive and spearheading outreach programmes that support our
localcommunities. We ensure each network has a senior leadership sponsor to help drive change
and champion networkinitiatives.

The CareerKickstart Network brings together employeesin theirearly careers
from across the business to learn and grow together through shared experiences,
resources and discussion.

o

[ivamsory & dariry
Pt

Our Disability & Neurodiversity Network continues to create amore accessible and
inclusive environment for our employees. 13.3% (2024:13.5%) of our employees have
disclosed adisability or neurodiverse condition. The network partners with various
charitiesincluding Research Institute for Disabled Consumers, Speed of Sightand
the Business Disability Forum to educate employees and raise awareness.

The Ethnicity Network brings together employees from across the business to
raise awareness and drive positive change for our employees, customers and
communities who are currently under represented ethnically. With an aim to create
anevenmoreinclusive workplace where everyone feels valued, respected and
empoweredto contribute to their fullest potential.

Our LGBT+ Networkrepresentationis currently10.8%(2024:10.0%) and the network
has continued to support our employees and connect with local LGBT+ charities,
including The Proud Trust and the George House Trust.

I Posenan’ Metwons

Through building aninternal community within the business, the Parents’ Network
helps create an environment for employees to support each otherin navigating
the challenges of being working parents.

Our Social Mobility Networkis focused on understanding how socio-economic
background caninfluenceindividualsin the workplace and working to remove
barriers and open opportunities. Auto Trader has signed the Social Mobility Pledge,
committing to putting social mobility at the heart of what we do, with 74% of our
people sharing social mobility data.

W1

W e

OurWomen's Networkis focused onimproving and evolving representation
of women atalllevelsin Auto Trader, the automotive industry and the digital
communities within which we operate, by recruiting, retaining and developing
female talent.
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Working responsibly continued

GENDERAND ETHNICITY DIVERSITY

L. As at31March2025 As at 31 March 2024

Asat 31. March 2025, Board membershipis Executive Executive O 2 — 7 2
comprised of sixwomen and three men, management ALT management oLt
exceeding the FTSE Women Leaders Review Board ALT2 directreports?® Total Company Board OoLT? directreports Total Company
recommendations and FCA Listing Rules Sumber o”;‘;g’:’l;:
requirements, which have a target of 40% Number % positions' Number % Number % Number % Number % positions'  OLT? % Number % Number % 02 Ata glOnce
Wom‘?”'séeprgsef‘mt'g”- Av‘éomonv's Men 3 33% 3 n  61% 50 56% 721  56% 4 44% 4 4 44% 4 59% 701 57%
appointed as Senior Independent Director, i i

PP P Women 6 67% 1 7 39% 40 44% 562 44% 5 56% - 5 56% 28 41% 548  43% 03 Highlights of the year

meeting the targets set outin the Listing Rules

atLR9.8.6(9)(a). Two Board members are from Non binary/

an ethnically diverse background, meeting other - - - - - - - 7 - - - - - - - - 6 - 04 Chair’'s statement
the recommendation of the Parker Review.
As at 31 March 2025 As at 31 March 2024 ,

The percentage of the total company who are Executive Executive 05 CEO’s statement

] R management ALT management oLT
,from el ethnlcollz dlver;se bngg round hO_S Board ALT? directreports TotalCompany Board OLT? directreports TotalCompany i
increased from17%to19% during the year, with the S amTeer Nomber 08 Market overview
percentage of those from an ethnically diverse of senior of senior
backgroundinleadership increasing from 6% Number % positions' Number % Number %  Number % Number % positions'  OLT? % Number % Number %
to10%, although changes to our Auto Trader White 12 How we create value
Leadership Team (‘ALT’) have contributed to the British
incre_ose.W_e remain committe.d tgincreosing orgther 13 Strategic progress
ethnically diverse representationin leadership. White 7 78% 3 17 94% 73 81% 948 74% 8 89% 4 9 100% 59  86% 909 72%

Aswas the case with women, we are focused on Mixed

our recruitment processes, the majority of which 18 Section172(1) statement

ethnic
areinlower levelroles, and how we develop and groups - _ - - - 1 1% 36 3% - - - - - - - 26 2%
promote adiverse group of individuals through Asian 22 Key performance indicators
the organisation. -
/Asian
Lastyear, the Parker Review extended its scope British 2 22% 1 1 6% 7 8% 144 1% T % - - - 4 6% 129  10% 25 Non-financial and
to seniormanagement, asking the FTSE 350 to Black/ sustainability
setapercentage target for seniormanagement African : c
positions that will be occupied by ethnic minority /Caribbean information statement
executivesin December2027. We have set /Black
atarget of 10% for ethnically diverse senior British _ _ _ _ _ 2 9y 50 4% _ _ _ _ _ : 1% 49 3% 26 Financialreview
management (ALT and ALT-1) to be achieved
by March 2027 in line with the Parker Review. Other - - - - - - - 16 1% - - - - - - - 19 2% 29 Worki bl
Not orking responsibly
disclosed = = = = = 7 8% 96 7% - - - - - 5 7% 130 1%

1. Senior positions defined as CEO, CFO, SID and Chair of the Board. 62 How we manage risk

2. Excludes CEO,COO and CFO who areincludedin the Board numbers.

3. In2025 we extended our leadership team from12 individuals (previously our Operational Leadership Team, ‘OLT’) to 21 individuals (now called our Auto Trader Leadership Team, ‘ALT’).
We define leaders as those who are onour ALT andits direct reports, excluding those with senior and principaljob titlesin Product & Tech.

65 Principalrisks
anduncertainties
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Working responsibly continued

GENDERAND ETHNICITY PAY GAP

We released our fifth combined Gender and
Ethnicity Pay Gap Report 2024 (published in
November 2024, reporting the pay gap asat5
April 2024). We welcome the new Government'’s
commitment to introducing disability pay gap
reporting as a fundamental step foremployers
togainabetterunderstanding of its drivers
and take steps to closingitover time. As we
have done with our ethnicity pay gap, we are
publishing our disability pay gap inadvance

of itbecoming a mandatory requirement and
have included a high-level analysisin this
year'sreport. We will work with our peers
across ourindustries and the Government to
support theintroduction of mandatory pay
gap reporting for ethnicity and disability in

the comingyears. You canread our Gender
and Ethnicity Pay Gap Report on our corporate
website (plc.autotrader.co.uk).

We are pleased toreport that we continue to
make progressinreducing our gender pay gaps.
Ourmean gender pay gap decreased by 0.2%
(2023:2.3% decrease), and our median pay gap
decreased by 0.7%(2023: 3.3%). We continued to
make good progress during the reporting period
inretaining women in upper quartiles within our
business, with only 15% of leavers coming from
this group, compared to 53% for men.

Overall, we have increased our women hires,
with 52% of allnew starters being women within
the last12 months, a 6%increase year-on-year.
We are pleased to have achieved our goal of
reaching an equal gender splitacross our
recruitment campaigns. Thisyear, we have further
strengthened our maternity and family leave
policies to provide even greater support for
women and families throughout their careers.
We alsointroduced our Company funded
Menopause Plan which provides personalised
support foremployees struggling to manage their
symptoms. We believe these enhancements will
furtherboost ourretention of womenin the future.
We do however recognise that thereis still work
todo here, specifically maintaining that equal
representation when hiringinto seniorroles.

STRATEGIC REPORT

When we take acloserlook atour colleagues
who have beenin consecutive pay gap reports,
we cansee that the biggest movement for
women was inthe lower middle and upper middle
quartiles. Both quartiles saw 22% of existing
women move upwards year-on-year which points
toanimportant element of our diversity strategy
- growing our own pipeline of talent. Firstly, the
movement from the lower to lower middle
quartile highlights our continued commitment
todevelop our Early Careers talent, with this
move into the lower middle quartile often
coinciding with the stepinto Professional level
roles. Secondly, we are pleased to see the
continuation of that pipeline in the upper middle
quartile, which saw anincrease of 3.8% thisyear.
Our promotions contributed to thisincrease,
with 25% of women who were promoted between
April 2023 and March 2024 moving up a quartile
comparedto17%of men.

During thereporting period, we have seen
both our median and mean ethnicity pay gaps
increase with the medianincreasing by 4.1%
andthe mean by 2.3%. However, we have seen
ouroverallrepresentation of Ethnically Diverse
employeesincrease by 3%, with all quartiles
growing apart from the upper middle quartile.

When we analyse the data, the increase in our
pay gapsis primarily driven by the positive steps
we are taking to increase representation of
Ethnically Diverse employees. Our biggest
source of hiringis Early Careers, so aswe
increase the diversity at Early Career level,
theyjoinus atthe lower quartile pay level, which
negativelyimpacts our pay gapin the short
term, particularly the median. Nevertheless,
we are pleased toreport that43% of our Early
Careerintake during the reporting period were
from Ethnically Diverse backgrounds and we
will continue to focus on thisimportant element
of our strategy to grow our own diverse

future leaders.

AtAuto Trader, we believe that pay gap reporting
isanimportant toolto aid transparency and
create accountability in our equality, diversity and
inclusivity journey. We have made the decision
toreportonourdisability pay gap ahead of the
anticipated policy change to make both ethnicity
and disability pay gap reporting mandatory for all
businesseswith over 250 employees. We've opted
touse the same binary methodology for our
Disability Pay Gap report as we do for our Ethnicity
Pay Gap report. Thismeans thatany employees
who have notdisclosed their data will be omitted
from the analysis. We classify employees as
having adisabilityif they have chosento declare
along-term condition or disability in our people
system. Our mean disability pay gap for the
reporting period was 5.9% with the median
disability pay gap being1.9%.

Asthisisour firstyearof reporting, we currently lack
comparable figures. Moving forward, as we gather
more data, we are committed toimplementing
action plans aimed atreducing these gaps and
enhancing equality in our workplace.
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of our Early Career
intake last year were
from ethnically
diverse backgrounds

52%

of all new starters
were women
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Working responsibly continued

MAKING ADIFFERENCE TO OUR COMMUNITIES
AND THE INDUSTRIES WE OPERATE IN

Our Auto Trader community shapes our culture
and we are committed to making a difference
and having a positive impact on the communities
we operatein.

Thisyear we are celebrating 10 years of our Make
a Difference Guild. The Guild is committed to
empowering our employees to support national
andlocalcharitiesand communities, supporting the
causes thatare close to theirhearts and delivering
realand visible change to our communities.

Employees can take up to two days ayear to
volunteerinthe community. Thisyear 606 days
were taken by ouremployees tovolunteerin the
community. Our Auto Trader Community Funds
aim to deliver financial support to local
community groups and charitiesin our office
locations of Manchester, London, Hemel
Hempstead and across the UK.

Through our AT Sponsorships we continue to
supportemployees’ and customers’ fundraising
efforts and we also provide funding for sports
equipmentand kit sponsorship for ouremployees
and their families. Our employees can also
supportcharities close to theirhearts through
payrollgiving, with 20% of employees choosing
todonate to charities using this method.

Auto Trader supports this further through match
funding up to £5 per month for every employee
signed up to payroll giving and also by entering
allemployees who are signed up into a monthly
prize draw with the chance to win a further £500
forthe employee’s chosen charity.

With Auto Trader operatingin both the
automotive and technologyindustries, we
continue to partner with the charity BEN, making
asignificant contribution to the charity on behalf
of our customers and partners. BENis akey
charity supporting the automotive industry with
the aim to offerlife-changing support which
empowers people to take control of their mental
and physicalhealth. Thisyear we have continued
our partnership with Speed of Sight, alocal
charity that gives life-changing driving

STRATEGIC REPORT

experiences for the blind and disabled, running
trackevents for people of allagesregardless
of ability or disability.

To help tackle digital exclusion, we work with
localcharities to repurpose our laptops and
devices. This allows us to repurpose our old tech
efficiently and sustainably, while supporting
communities andindividuals to tackle digital
poverty and promote digitalinclusion.

We have continued our partnership with Forever
Manchester who supportusinrunning our well
established Auto Trader Community Fund.

The fund provides support for a wide range of
community projects across Greater Manchester,
delivering meaningful socialimpact to awide
range of grassroot community projects. This
year we also worked with Forever Manchester
tosetup the Auto Trader Digital Inclusion Fund.
Through the fund, we are thrilled to have
supported fourlocal charitiesinthe Greater
Manchester area. These charities willeach be
using the funds to run technical workshops and
programmes in order to upskillmembers of the
localcommunity and reduce the digital divide.

We are proud to be a member of the Automotive
30% Club, a group focused onincreasing the
representation of womenin the automotive
industry, focusing on recruiting, retaining, and
developing female talent within the industry.
Catherine Faiers, COO at Auto Trader, is a patron of
the Automotive 30% Club, and this year was named
as the winner of the Automotive 30% Club IMI
Inspiring Automotive Woman of the Year Award.

To further support the goals of the Automotive
30% Club, thisyear we launched anew award
category, Auto Trader Woman of the Year, as part
of ourannual Auto Trader Retailer Awards,
designed torecognise the exceptionalwomenin
automotive retail. The award will celebrate an
inspiring woman working within an operational
managementroleinaretail organisation whois
deliveringresults and destined to be a future
leader. We also collaborated with the Automotive
30% Club and the Consent Collective to spearhead
anew initiative, ‘Great Events for All', to educate

the automotive industry on sexual harassment
and consenttoensureindustry events are safe
andinclusive. We have continued with our
podcastseries, 'Womenin the driving seat’,
thatexplores the challenges and successes

of womeninthe automotive industry.

Thisyear, we collaborated with DigitalHER,
DigitalFutures,and GM Enterprise Advisors to host
Career Safaridays atour Manchester office. Young
people from Greater Manchester enjoyed career
talks, activities, sponsorship, and workshops. We
also launched Curiosity Camps with DigitalHER
forwomeninterestedintech careers. We've
committed to supporting youngwomen atthe start
of their tech careers through MentorHER and we
also worked with Pursuing Individual Excellence,
reaching students through networking events.
We actively support the Manchester
Baccalaureate and are a Cornerstone Employer
inthe GM network. Colleagues are encouraged
tobe STEM Ambassadors and volunteer as
mentors with the Social Mobility Foundation.

Over the pastyear, Auto Trader has hosted a
variety of meetupsin our dedicated event space,
bringing together data, design, delivery and tech
community groups. This reflects our commitment
to supporting community engagementand
knowledge sharing within Manchester. We've
built strong relationships with groups like PyData,
Natter UX, and Manchester Java Community
throughrecurring events and ongoing
sponsorship, helping them thrive and continue
enriching the local tech and design communities.

Thisyear, we have hosted various events to
highlight the importance of social mobility:

we hosted aneventencouraging more tech
businesses to consider theimportance of social
mobility; and our Social Mobility Networkran a
series of eventsinthe runup to Social Mobility
Awareness Daytolift the lid onclass and address
socialmobilityimbalanceinthe techindustry.
The Tech Charterrecentlyreported thatonly 9%
of techemployees are from alower working
class background. Thiscompares with 33% of
employees at Auto Trader, but despite this,

57

Auto Trader Group plc AnnualReportand Financial Statements 2025

GOVERNANCE

FINANCIAL STATEMENTS

we stillhave work to do to betterrepresent the
communities within our reach, with the national
average sitting at 39%.

At Auto Trader, we are passionate about
educational outreach and supporting students
inourlocalcommunities. Throughout the year
we hosted 30 students from Manchester schools
and colleges for work experience. During National
Careers Weekand to celebrate International
Women's Day, colleagues from Auto Trader went
backtoschoolto deliver talks andinteractive
sessions, reaching over 250 students. We've also
giventalks on apprenticeships atlocalcolleges
and hosted college students at our offices.

We are a member of the Manchester Enterprise
Advisor Group and are matched with two schools
in Manchester to support with career strategy.
We also offer a five day friends and family

work experience.
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Working responsibly continued

Our governance
& compliance

Uphold the values of good

corporate governance and risk
management and consider the
needs of all our stakeholdersin
our strategic decision-making.

Comply with our legal and

regulatory obligations and
behave ethically and with

integrity at all times.

Maintain a trusted marketplace
for our customers and consumers
to find, buy and sell vehicles.

A

| SUPPORTING THE UN SDGS MOST RELEVANT
TO OURSTRATEGY

5=

¢

HOW WE GOVERN THIS AREA

Internal audit Board
programme responsibility

Executive
responsibility

Secondline Forums

&Committees

Audit
Committee

Auto Trader
Leadership
Team

1. BOARD RESPONSIBILITY

Material ESG topics are discussed by the Board
including cyber security and GDPR.

The Corporate Responsibility Committee assists
the Boardin fulfillingits oversight responsibilities
inrespectof governance and compliance, where
topics have notbeen covered by the Board.

2.EXECUTIVE RESPONSIBILITY

Responsibility for assessing and managing our
governance and compliance sits at both Executive
and Board level. Our Executive Directors have
responsibility for ensuring we conduct ourselves

with the highest standards of honesty and integrity.

3.AUTO TRADERLEADERSHIP TEAM

The Group's Chief Technology Officer, Chris Kelly,
isresponsible for setting the Group technology
strategy,including our cyber security programme.

The Group's Director of Governance, Claire Baty,
isresponsible forregulatory compliance,
procurement, legalservices and riskmanagement.
Herremitincludes compliance with GDPR and
FCAregulation.

4. AUDIT COMMITTEE

Internal auditreports and assessments of the
effectiveness of riskmanagementandinternal
controlframeworks are presented to the Audit
Committee and monitored to ensure
recommendations are actioned.

5. SECOND LINE FORUMS & COMMITTEES

We operate the following regular secondline
forums and committees whichreportregularly
to the Audit Committee:

Risk Forum
FCA Governance Committee
GDPR Steering
Cyber Security Forum

+ TrustForum
Health & Safety Committee
Disaster Recovery Steering

6.INTERNAL AUDIT PROGRAMME

We operate arollinginternalaudit programme which
providesindependent and objective assurance
activitiesrelating to the Group’s governance, risk
managementand internal control processes.

The programme includes regular reviews of cyber
security, enterprise risk management, GDPR
compliance and FCA compliance.
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OVERVIEW

We ensure high standards are embedded
across the business through a compliance
framework thatincludes policies,
processes, guidance and training on core
compliance topics.

As anonline marketplace, a primary focus
ison cyber security and data protection to
maintain customer trust and supportour shift
todigitalretailing. Itis crucial that our cyber
and datasecurity infrastructure evolves with
our business priorities. In 2025 we complied
fully with the UK Corporate Governance Code
2018. Details of our Board governance
framework and policies are availableinthe
Governance section (from page 73).

CYBERSECURITY

Trustis essential to our business. We
prioritise the security of our services to
protect our customers from cybercrime and
fraud. As cyber attacksincreaseinvolume
and sophistication, they pose a significant
and perpetual threat. Asuccessfulbreach
could harm ourreputation with customers
andregulators and be costly in terms of
fraud losses, regulatory sanctions or
remediation activity - one of our viability
scenariosreflects therisk of aransomware
attack (see page 72).

Cyber security risks cannot be fully
mitigated but by having an effective cyber
security riskand governance framework we
canreduce theirimpact. Our robust security
programme covers both our corporate
systems and the Auto Trader platform, under
the supervision of our Chief Technology
Officer. We employ a security by design
process for products we develop and build
forour customers and consumers witha
defenceindepth approachincluding
multi-factor authentication for customers,
least privilege access controls where
required and appropriate and continuous
testing of applications and products
before, during and after deployment.
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Working responsibly continued

NIST CYBERSECURITY FRAMEWORK

RCEEED

NIST Cyber Security Framework

We use the NIST Cyber Security Framework

(‘NIST CSF’) to define, continuously improve, and
effectively govern our cyber security operations.
This helps us toidentify areas forimprovement
and define target levels of maturity across the
framework, complementing our existing business
and cyber security operations. Our outsourced
internal audit programme reviews cyber security
regularly,and we also make use of annual ‘red
team’ exercises to test the effectiveness of our
defences. InFY25we adopted the NIST version
2.0andwe increased headcountin this area.

Policies and procedures

Our policies and procedures are designed
todetectandrespond to pre-emptive cyber
attacks, risks and threats:

- Anoverarching Cyber Security Programme
outlining the cyber security scope including
theroles andresponsibilities of the leadership
team, cyber security forum and employees.

- Aproactive awareness programme to
educate allemployees on cyber security risks.

STRATEGIC REPORT

+ Asuite of essentialresources and policies
designed to safeguard our organisation, our
customers’ and ouremployees’ information
and assets. These policies cover acceptable
use, assetmanagement, access control,
bring your own device, document sharing,
use of generative Al, the Information Security
Programme, key management and
cryptography, network security, passwords,
security incident management, server
security, software developmentlifecycle
and vulnerability management.

- Adedicated security operations team to
monitor, detectand respond to security
incidentsinline with our cyber security
incidentmanagement procedures.

« Enhanced data protectionsolutions have
beenimplemented across consumer facing
andinternalsystems, to guard against
theincreasing threat of ransomware.

+ Allemployee accounts are protected by
multi-factor authentication (‘MFA’) regardless
of device and location, providing enhanced
authentication protection.

+ Majorincidentresponse simulations and
business continuity tests carried out periodically.

- Systemvulnerability and penetration testing
carried outregularly by both externaland
internalresources, including: application
vulnerability testing; penetration testing of our
platform andinfrastructure; and red team
testing to ensure our processes for responding
toacyberincident are robust and fit for purpose.

- Allaspects of our applications are designed
and deployed with security in mind so that
Auto Trader candeliver asecure and trusted
platform for our customers.

PROTECTING OUR CUSTOMER AND
CONSUMERDATA

At Auto Trader, datais atthe heart of everything
we do and data compliance and protection are
crucial. Our structured framework helps us meet
compliance obligations, customer expectations
and privacy rights, and mitigate the risk of adata
breach. We fully adhere to the Data Protection Act
2018 and UK GDPR for data protection standards.

We have policies and guidelines complying with
privacy legislation for collecting and storing
personaldata of our consumers, customers,
and employees. As adata processor for our
customers and adata controller foremployees’
personaldata, we are committed to ensuring
the personalinformation we collectisused
appropriately, securely, responsibly and
transparently according to our privacy notices
which governallour platforms and subsidiaries.

We have dedicated teamsresponsible for data
privacy, breach prevention, reporting, policy
compliance, record keeping and data subject
rights. We monitor adherence to data privacy
laws and address breaches promptly through
our assurance framework. Consumer data
protection enquiries are managedviaa
dedicated mailbox.

We hold quarterly GDPR Steering meetings
with dataowners from all business areas to
coordinate communication and guide our
ongoing data strategy, and compliance with
security and privacy regulations.

Alldata owners are encouraged to complete
Certified GDPR Foundation training to achieve
the International Board for IT Governance
qualification (‘IBITGQ’). Currently, over 80%

of dataowners are certified. Auto Trader
employees, including part-time, contractors
and Board members, must complete annual
data privacy and information security training.
We have established processes for UK GDPR
compliance, including Data Protection Impact
Assessments (‘DPIAs’) foridentifying and
minimising data protectionrisksin new or
changed products or servicesinvolving personal
data. We maintainrecords of processing activity
('ROPAs’) detailing lawful basis and data
retention periods, with bi-annual audits to
ensure they remain up to date and accurate.
We maintain separate privacy notices for
consumers, employees andretailers, which
arereviewed and updated regularly. We have
processesin place to handle Subject Access
Requests ('SAR’) and Erasure requests.
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Where required, Auto Trader obtains consent
to collect personal data to service consumer
enquiries about products, services, or vehicles
advertised on our marketplace. Separate,
explicitconsentis obtained to contact
consumers for marketing purposes. Where we
do passon personaldata, we carefully vet
third-party service providers to ensure they are
aware of theirresponsibilities, including the
security of personalinformation, and use it only
to fulfilthe service they provide on our behalf.

In case of datalossincidents, we follow a
rigorous management process, reportnotifiable
breaches promptly toregulatory authorities, and
take remedial action swiftly to ensure incidents
are fully mitigated.

FCA COMPLIANCE

Auto Trader Limited, the main trading subsidiary of
the Group, is authorised by the FCA for consumer
creditandinsurance intermediary activities. Our
activities primarily relate to providing finance and
insurance introductions to consumers for third
parties (retailers orcommercial partners). We
have introduced consumer journeys for some

of ourregulated activities as part of our digital
retailing propositionusing the technology of Blue
Owl Limited (trading as ‘AutoConvert’),a wholly
owned subsidiary whichis an Appointed
Representative of Auto Trader Limited inrespect
of consumer credit activities.

Autorama UK Limited (trading as ‘Vanarama’)
isauthorised by the FCA for consumer credit
activitiesrelating to brokering leases toretailand
trade customers. Autorama UK Ltd also maintains
therequired FCA permissions to supporta
managed exit from providing Guaranteed Asset
Protection (‘GAP’)insurance inaccordance
withits previous distribution model. We have
introduced, and continue to develop, consumer
journeys where consumers start their journey

on Auto Trader and complete an onward journey
with Vanarama.
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Working responsibly continued

We have specialistinternal resource within our
Governance, Riskand Compliance team across
Auto Trader Limited and Autorama UK Limited
with significant experience of workingin FCA
regulated businesses, and we have developeda
detailed governance framework to ensure that
we comply with the principles, rules and
guidance applicable to our activities.

We have a comprehensive suite of policies,
training and monitoring procedures to ensure
awareness of and compliance with the
requirements, including financial promotions,
product change management, complaint
handling and vulnerable customers. Our
Customer Charter outlines our commitment to
delivering good outcomes for consumers.

During the year, our compliance monitoring
framework has supported us to continue to
embed the requirements of the Consumer Duty,
whilst also allowing us to keep pace with a period
of changeintheregulatory landscape that
underpins motor finance.

We apply the FCA's Senior Managers &
Certification Regime at Auto Trader Limited and
Autorama UK Limited. The Auto Trader Leadership
Team all take up roles of Senior Managers or
Certified Functions at Auto Trader Limited. The
Autorama UK Limited Board and other specific
members of the Auto Trader Leadership Team
make up the Autorama UK Limited Senior Managers
population, with anumber of non-Auto Trader
Leadership Team members takinguproles as
Certified Functions. All of these individuals have
been assessed and certified as Fitand Proper. All
employees are subject to the Conduct Rules and
have received appropriate training and guidance.

BUSINESS ETHICS AND COMPLIANCE

We are committed to operatinginaresponsible
and compliant way. Our governance framework,
values, internal policies, processes and controls,
training programmes and performance review
systems are designed to support aculture of high
standards, trust and integrity.

STRATEGIC REPORT

We have zero tolerance for bribery, corruption
and financial crime in our business andin
dealings with our customers, suppliers and other
third parties we engage with. All of our
employees, including contractors and Board
members, complete annual online training on
information security, GDPR, anti-bribery and
corruption, tax evasion, anti-money laundering,
modern slavery and whistleblowing.

Our Company values put ethical standards at the
heart of our day-to-day decision-making and
actions. We take allreasonable steps to prevent
unethical practices andrisks to consumers. We
do notworkwith any service provider, customer,
orsupplier that does not align with our values.

We have performed a Group-wide review of our
counter-fraud and financial crime framework.
Thisinvolved arefresh of our financial crime risk
register and we considered various vectors for
financial crimes, such as: where Auto Trader could
be the victim of afinancial crime; where

Auto Trader's systems and platforms could be
exploited by criminals to defraud other users of
our site; and where employees and/or associated
persons could commit financial crimes which
might seemingly ‘benefit’ Auto Trader.

GRIEVANCE REPORTING OR ESCALATION
PROCEDURES

We aim to create a working environmentin which
allindividuals enjoy coming to work, where

they canperform attheirbest,and where they
are free from discrimination or harassment.

We foster a culture of open and healthy
conversations, mutual appreciation and
respect. We do not tolerate any behaviour that
undermines this aim. We are committed toa
culture where staff can freely report anyissue or
concern,and access supportvia the escalation
procedures we havein place. Our grievance
policy sets outbothinformal and formal avenues
foraddressing concerns.
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Auto Trader aims to offer a marketplace thatis relevant, reliable
and fair. We ensure that advertisements shown are accurate
and genuine, which is important for both our consumers and
customers. Our goalis to deliver a valuable service and an

engaging user experience.

RETAILER FEEDBACK

We actively gather retailer and consumer
feedback toimprove our products and
services, ensuring market-leading solutions
and support to our retailer partners. We
monitor consumer sentiment across various
products and channels, reviewing thousands
of feedbackitems weekly.

PRODUCT RESEARCH AND TESTING
When we bring a product to market, we
undertake thorough discovery to ensure
solutions meet the varied needs of our
retailer partners and consumers. Retailers
participate at all stages, including beta
testing prior to scaling solutions.

SENTIMENT TRACKING

We survey retailers monthly to gather
structured feedback on our partnership
relationship, satisfaction, value for money,
and brand sentiment.

VOICE OF THE CUSTOMER

We monitor feedback gathered by our
Partnerships community from retailers during
inbound and outbound calls each week.

This helps us measure retailer sentiment and
respond promptly to market challenges they
mightbe facing.

Auto Trader Group plc AnnualReportand Financial Statements 2025

CONSUMER SENTIMENT

We maintain very positive feedback scores
on Trustpilot (4.7/5 from 99k reviews),iOS App
Store (4.8/5from 274 kreviews), and Android
Play Store (4.8/5 from 97.8k reviews).

TAG VERIFICATION

We hold the Brand Safety Recognition

seal from Trustworthy Accountability Group
('TAG'), the leading programme fighting
criminal activity and protecting brand
safetyindigital advertising. This recognition
confirms our compliance with global
standards against fraud, malware, and
threats to brand safety, acknowledging our
efforts toenhance trustand transparency
intheindustry.

VSTAG FORUM

We lead the Vehicle Safe Trading Advisory
Group ('VSTAG'), anindustry forum we
foundedin 2006, thatincludes the UK's top
online automotive advertisers and advisors,
the Metropolitan Police, Get Safe Online and
Action Fraud. Together, we aim toreduce
online vehicle crime and protect buyers and
sellers of used vehicles from fraud.
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Working responsibly continued

IMPLEMENTING CONSUMERDUTY

The FCA's Consumer Duty took effect on
31July 2023, establishing higher standards of
consumer protection within financial services.
This Duty aligns well with our objectives of
enhancing transparency in the car buying
process, positioning us favourably to comply
with the requirements.

Following the successful execution of
ourimplementation plan, which included
collaborationwith ourinternal audit partners to
conductareadinessreviewinearly 2023 and an
effectivenessreviewin March 2024, compliance
with the requirements of the Duty are now fully
embeddedinour policies and procedures.

We are confidentin our ongoing compliance with
the Duty and are well prepared to continue to
meetits requirements and adapt as necessary
asthe FCAreviews the Duty rules during 2025.

MODERN SLAVERY

We are committed to preventing slavery and
human trafficking in our business and supply
chains. Werequire the highest standards of
honesty andintegrityin allour business dealings
andrelationships. We willnot tolerate the
mistreatment of people in our employment and
employedinour supply chain. We are opposed
toallforms of discrimination with respect to
employmentand occupation, modernslavery,
human trafficking, forced or compulsory labour

and child labourin our business and supply chain.

Our Modern Slavery Act statements can be found
here: plc.autotrader.co.uk/media/atufuyrt/at_
modernslaverypolicy_2024.pdf. During 2025,
noincidents of modern slavery orhuman

rights abuse were identified or reportedin our
business or supply chain.

STRATEGIC REPORT

HUMANRIGHTS

Auto Traderis committed to supporting human
rights andis opposed to all forms of discrimination
inour business activities, relationships and supply
chain. We have zero tolerance towards modern
slavery,human trafficking, forced or compulsory
labour and child labour. Through compliance
with nationallaws and ourinternal policies, we
are committed to supporting human rights and
adhere tointernationally recognised humanrights
principles. Inline with our commitment to creating
adiverse andinclusive culture, ourinternal policies
require respect and equitable and fair treatment
of allpersons we come into contact with. All
employees are paid above the Real Living Wage.
We are an accredited Living Wage Employer. We
safeguard our employees through a framework
of policies and statementsincluding Modern
Slavery, Gender Pay, Flexible Working, Equal
Opportunities and Inclusion Policies. All
employeesreceive training to ensure they can
identify the different types of modernslavery and
the action they can take if they have any concerns.

WHISTLEBLOWING

We are committed to carrying out all business
activitiesinanhonest and open manner and strive
toapply high ethicalstandardsin all our business
dealings. We actively cultivate a transparentand
open culture, encouraging our employees to
speakup whenever they have concerns, if they
suspectanythinginappropriate, orexperience
any serious malpractice or wrongdoingin our
business. We believe this contributes to afairer
and more transparent marketplace where
customers and consumers know that we can

be trusted. We have aninternalreporting facility
foremployees to discuss concerns and we also
operate an anonymous and confidential
whistleblowing helpline through anindependent
organisation. Reports are directed to the Audit
Committee Chairand the Company Secretary or
viaanindependenthotline.

TAXTRANSPARENCY

Auto Trader is committed to being aresponsible

taxpayer. We ensure responsible tax
management with astrong controls culture,
governance, and well-defined processes and
controls. The Audit Committee oversees our
tax-relatedrisks within the Group's governance
framework, with our tax policy being reviewed
and approved annually. Our processes and
controls are designed to ensure accuracy in the
Group's tax filings, minimising the potential for
errors. We recognise the role that tax playsin
supporting wider society, contributing to the
funding of public services andinfrastructure
that benefit communities and the economy.

We are committed to fulfilling our tax obligations

responsibly and paying the appropriate amount
of tax at theright timein accordance with
relevant legislation. In 2025 our total tax

contribution was £230.2m (2024: £213.9m). Taxes

borne by the Group totalled £105.9m (2024:

£100.9m), made up of corporation tax, employer’s

NICs and stamp duty. Taxes collected by the
Group totalled £124.3m (2024: £113.0m),

comprised of PAYE deductions,employees’ NICs

and net VAT collected. Our full tax strategy

(approved by the Audit Committee on 5 February

2025)is available at: plc.autotrader.co.uk/
media/m4vdqgotp/at_grouptaxpolicy2025.pdf.

PAYMENT PRACTICES REPORTING

We publishinformation about our supplier
payment practices and performance. On
average, Auto Trader takes 36 days (2024:
36 days) to pay our supplierinvoices, with 98%
(2024: 99%) paid within agreed terms during
thereporting period.

SUPPLIER ESG ENGAGEMENT

We hold ourselves and our suppliers to the
highest standards of behaviour. We want to
engage suppliers that share our values and
collaborate with them to build a stronger,
more responsible supply chain.
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We have an established supplierengagement
strategy and the information we collect through
our supplierengagement/onboarding process,
complemented with our Ethical Procurement
Questionnaires, provides us with greaterinsight
into numerous aspects of our suppliers’
performance, including their ESG practices.

As part of our environmental strategy, we have
expanded our discussions on sustainability with
those suppliers who account for our highest
carbon emissions to deep dive into understanding
where our suppliers are on their own sustainability
journey. Additionally, this year we have launched
ourowninternal Supplier Sustainability Ratings,
which use simple criteria to establish which of
oursuppliers are at the beginning of their
sustainability journeys and which are advanced
and aleaderinterms of targets, actions, initiatives
andreducing their own emissions. We have
published a Supplier Code of Conduct which
outlines Auto Trader's stance onimportant
matters and our expectations of our suppliers.

FURTHER INFORMATION
To find out more about all of our governance
& compliance policies, please go online:

Cg plc.0utotrc:der.co,uk/esg/policies-repor@

To find out more about how we are protecting our
customer and consumer data, please go online:

Cg autotrader.co.uk/privacy-notice

C@ plc.autotrader.co.uk/privacy-cookies )
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